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«© Yj Quality canned foods 
¥, need quality cans 


LX months ina sanitary can is not going to 
change poor quality canned foods to good. 
That’s too much to ask of the tin can. 


But the packer may reasonably hope that his 
pack will maintain its original quality in the 
can—if he uses good cans and makes good 
double seams. 


The responsibility for the food quality lies 
with the packer, of course. Our part is to 
supply, as you need them, cans that will safe- 
guard your pack, and to do all in our power 
to help you make tight seams. In other 
words—American Cans and Service. 
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JOS. M. ZOLLER & CO.. INC. 


CANNED FOODS, CANS, 
BOXES, PACKERS’ SUPPLIES BROKERS 


205-206-207 Phoenix Bidg. 
BALTIMORE, MD. 


DOUBLE PINEAPPLE GRATER 


(WITH HOPPER REMOVED) 
Phones: 
PLAZA 1140 & 4484 


POSS 
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MADE BY THE 


JOHN R. MITCHELL CO, 


Foot of Washington St. 
BALTIMORE - MD. 


The large-tooth saws, on the upper spindles, coarse grind the fruit 
which passes down to the fine saws on the two lower spindles, from 
there it falls into a tub under the machine. Machine is well braced 
and the workmanship is of the best; gears are cut from the solid, 
and saws are milled from solid blanks which gives a cutting edge 
to two sides of thetooth. Hopper and discharge chutes are lined 
with white pine. 
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THE WHEELING 
SANITARY CAN THE No. 100 MACHINE 


IS THE PERFECT CONTAINER 


WHEELING CORRUGATING CO., CAN DEPARTMENT 


Wheeling West Virginia 
NEW YORK OFFICE CHICAGO OFFICE INDIANAPOLIS OFFICE’ 
Room 1313-32 Broadway 1966 Conway Building Transportation Building 
DALLAS, TEX., OFFICE COLUMBUS, O., OFFICE 
517 Dallas County State Bank Bldg. Columbia Building 


YOUR TOMATOES. 


Why hand-wash ? Why hand-scald > Such methods bring your costs too high. Put in a MONITOR- 
THOMAS Tomato Washer and Scalder and finish the job on one machine. The MONITOR GIVES 
PERFECT RESULTS and reduces costs very materially. You ought to be interested. 


[SPECIAL AGENTS 
. K. ROBINS & CO. 
HUNTLEY MFG. CE. BROWN BOGGS CO., Ltd. 


Hamilton t. 
Ont. P. O. Drawer 25 SILVER CREEK, | sss Cal 
FRANK E. RUNDLE 


88 32nd. St., Milwaukee, Wis. 
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HAMACHEK IDEAL 


VINERS AND VINER FEEDERS 
For Better Pack of Peas at Greater Profit 


FRANK HAMACHEK, KEWAUNEE, WIS. 


Manufacturer of Ideal Viners, Viner Feeders and Chain Adiusters 
ESTABLISHED 1880 
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AYARS ROTARY SYRUPER 


With new improved valve 
Cannot mash fruit 

No metal touches metal. 

New rubber makes new valve 
No Parts to wear and leak 


AYARS MACHINE COMPANY 


BROWN, BOGGS Co. 


AYARS ROTARY EXHAUSTER 


Takes No. 1 to No. 10 cans inclusive without 
any changing. Cans come out on delivery disk 
in a single row.— 


Well and substantially built. 


SALEM 


, LTD., HAMILTON, ONT. Sole Agents for Canada 


Manhattan Bridge Plaza. 


CARY MANUFACTURING COMPANY 


CARY’S UNIVERSAL BOX STRAPPING 


KNOWN THE WORLD OVER 
AS THE STANDARD FOR QUALITY AND STRENGTH. 


This Strapping is made of extra soft annealed steel of great tensile strength. Nails can be 
driven through it without first punching holes. The nail heads are protected, when case is moved 
along the floor, by the raised bosses which strengthen the edge of the strap. Every coil is equipped 
with our Patent Metal Hanger which makes it a complete reel that can be hung anywhere without 
floor space b:ing occupied. 


Made in four widths, 4%, 5¢, 34 and | inch. Put up in coils of 300 feet; 20 coils packed in 


a case, 


CARY’S SAW EDGE JOINT FASTENERS 


CARY'’S Continuous Cutting Edge Saw Tooth Fasteners are 
made of the best quality Cold Rolled Strip Steel, insuring a perfect 
fastener that will not bend while driving. You will not find fractures 
between the corrugations. Special effort is made to have the corruga- 
tions uniform so that they have equal drawing strength. 


These fasteners are the only fasteners manufactured with a continuous cutting edge, the patents, 
process and machines being owned by ourselves. Made in various widths and corrugations, also in 
coils wound right and left. Write for samples. 


Brooklyn, N. Y. 
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er Adjustments 


cA Separate Timer and ceniering ring for each size can 


This is the Year of 
all years to install 
reliable equipment. 


You cannot afford to operate 
machinery that is not 100% 
efficient, or that is break- 
ing down during your rush, 
and preventing your can- 


ning Quality Foods. 


Adjustments at best are only 
makeshifts which require con- 
stant care and attention. Ad- 
justable parts generally do not 
stay adjusted and if possible 
should be avoided in machine 
construction. 

To set up the Peerless Syruper 
for a different size can you do 
not adjust but change the timer. 
There is a different timer for 
each size can. The change can 
be made in less than a minute 
and you have a_ permanent, 


built-in timer which insures 
stability and continuous, unin- 
terrupted service. 


The Peerless Syruper when 
set stays set. You practically 
have a machine built especially 
for each different can size, all 
combined in one machine. This 
is but one of the many features 
which makes the Peerless 
Syruper the leader in its field 
and the choice of the man who 
wishes to avoid trouble. 


Send for catalog. Prepare now to reduce your costs 


Peerless Husker Company 


519 Cornwall Ave. 


Buffalo, N. Y. 
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Peerless Syruper 


Huskers 


Corn Washers 


Mixer-Silkers 


Rotary Exhausters 


Tomato Washert 
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THE CANNING TRADE 


THE JOURNAL of the CANNING and ALLIED INDUSTRIES 
Established 1878 


PUBLISHED EVERY MONDAY BY 


THE TRADE COMPANY 


ARTHUR I. JUDGE Manager and Editor 
107 South Frederick St. 
Baltimore, Md. 
Telephone Plaza 2698 


Packers are invited and requested to use the columns of THE 
_Cannine Trabe for inquiries and discussions among themselves on 
all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters will be ignored. ARTHUR I. JUDGE, Editor. 


THE CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 45th year. 

TERMS. OF SUBSCRIPTION. 


Payable in advamce, on receipt of bill. Sample copy free. 
One year, 


Extra copies, when on hand, 10 Cents each 
ADVERTISING RatTEs—According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co. 


Address all communications to THE CANNING TRADE, Balti- 
more, Md. 


Entered at Postoffice Baltimore, Md., as second-class mail matter. 
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EDITORIAL 


AILROADS Improving Service—We have in front of us 

a copy of the report of the Committee on Freight Claim 

Prevention, American Railway Association, and it provides 
much interesting study. The figures show, for instance, that 
while the number of freight service irregularities responsible 
for claims decreased 60 per cent and the payments were reduced 
75 per cent in the last three years, the time taken to settle 
claims has been shortened considerably, and since 1921 29.5 per 
cent fewer claims have been carried over from month to month 
unadjusted with claimants. All lines of industry will welcome 


this speeding up on the part of the claims departments of our 
railroads, 


Another interesting comparison may be found in the huge 
reduction in the number of claims now, as compared with the 
Government-owned years. The number of freight loss and dam- 
age claims presented in 1919 is given as 4,300,000; in 1920 as 
4,800,000. In 1922 these had dwindled to 2,351,000, a decrease 
from “war days” of about 56 per cent. Just the difference be- 
tween inefficiency and efficiency. 


RIFTING Back to Secrecy—There is a spirit developing in 

the industry that we believe ought to be killed or discour- 

aged, @s it is a mere reawakening of an old ailment hurtful 
to the industry. We refer to the effort at secrecy on the part 
of canners. At the recent meeting of the Board of Directors 
one or two were heard to decry the gathering of statistics and, 
as they said, rather under their breath, “kill them.” It is the 
same spirit that is leading the canners’ organizations into secret 
—for canners only—sessions behind ciosed doors. If you ask 
these knights of the nightshirts what it is they have to hide, or 
as to what they are ashamed to be seen doing in public, they 
will tell you, “Nothing. We have nothing to conceal, but we 
don’t want outside interests in cur meetings, and the canners 
will not talk freely when they are present.” Old stuff, Gentle- 
men! It merely hetokens the haunts of the ignorant. You have 
nothing to conceal; you never talk price adjustments, never hon- 
estly report to each other the exact extent and possible crop 
yield of your acreages, so that intelligent market action could 
be twken with all the facts or prospects in front of you—as we 
think you ought to do—you have no intertion of conspiracy or 
co-operative action that could by any method be construed as 
illegal. Then, why throw about your meetings the appearance 
of secrecy? This sort of action is so old in this industry that 
it is uninteresting to talk about it; it has been attempted over 
and over again, and always with the same result—the doors 
were thrown wide open, the whole world asked to look on, and 
then you prospered. It is narrowminded and unworthy of a 
great industry such as this. It smacks of the early days of 
canning when the process kettle was kept in a closely sealed 
room and the operator hinted at all kinds of black magic used 
to make the goods keep and the rest of the force stood in awe 
cf him as a great and wondrous man. You laugh now at this 


Indian Medicine Man stuff, because you know that the better 
the world understands all about the secret—there is no secret— 
the plain truth of how and why canned foods keep, the more it 
will consume of them; but it was not always thus. Your secret 
conferences “for canners only” are laughed at in just the same 
way, because there is nothing in them, and you are but doing 
yourselves harm. Get out in the open and let God’s sunshine 
into every part of your transactions, and you will not suffer 
from it; on the contrary, you will find yourselves grow and wax 
strong and be healthy and prosperous. Carry that sunshine 
cdcwn into your factory operations so that the quality of the 
goods you turn out will always mect popular approval; bring 
the light into the wording on your labels so that the public, your 
customers, may see, and you will never have any need for star- 
chamber sessions. Nothing but evil ever grew in darkness. 


E CAN Hardly Wait—Commenting upon our recent article 
W on intelligent labeling and the quest for a label that will 

standardize this most important function of mareting 
canned foods, Mr. Ralyh Crary, for years a notable light in Wis- 
consin, but for the past few years of the Pacific Coast, wrot2 
us recently from Wisconsin that he had discovered the label 
that would answer all these requirements, and was even then 
having it made; and he intimated that it was only the unrelia- 
bility of the label printer’s promise which kept him from saying 
just when it would be in our hands. Hasten the day, Ralph, for 
the industry waits in anything but patience; in fact, frets for 
the sight of this accomplishment. 


ARYLAND Forging to the Front—A lot of Maryland’s 
M own canners have been saying that Maryland is losing its 

canning pre-eminence, and they bewail what they say is 
a fact. It is not for us to take up the defense of Maryland any 
more than any other State, but we cannot help but call the 
attention of these critics to the report of Maryland’s agricultural 
showing in the past year, as compiled by Dr. Symons. Here 
are just a few extracts from that report: 


“There is no more striking illustration of the char- 
acter of the progress which agriculture in the State 
has been making than the record of the acre yields of 
corn for the past twenty-two years. Ever since 1890, 
when the average yields of corn per acre in Maryland 
were between 20 and 30 bushels, Maryland farmers have 
steadily and consistently been improving the quality of 
their seed and their cultural methods until in 1922 the 
average yield mounted to the top figure of 40 bushels 
per acre. This is 12 bushels higher than the average 
of the United States for the same year, and nearly 18 
bushels above the average production of the State 32 
years ago. It shows that merely by applying better cul- 
tural methods the farmers of Maryland have been en- 
abled to raise on 635,000 acres which was the acreage 
planted in 1922, 11,430,000 more bushels of corn than 
would have been possible in 1890. It shows that at 68 
cents a bushel, the farm price for corn during Decem- 


: 
i 
: 


ber, the leading agricultural crop of the State has been 
increased in value by more than $7,500,000 


* * 

“Side by side with this progress which the average 
farmer of Maryland has made in the production of corn 
is the no less noteworthy achievement which has been 
accomplished in the State in the production of pure-bred 
seed corn. The production of high-yielding strains of 
pure-bred seed corn has become an important business, 
particularly in Harford and Cecil counties. Recognition 
of the skill and ability which Maryland growers have 
developed in this industry during recent years came in 
unmistakable terms during 1922, when entries from this 
State in the International Grain and Hay Show at Chi- 
cago, competing against the finest exhibits of the ex- 
perienced corn breeders of the Corn Belt States, won a 
total of twenty-two prizes, one of which was the first 
prize for the best ten ears of yellow corn exhibited in 
Region 4. The fact that Maryland, next to Indiana, 
won more prizes than an other State in the show must 
be recognized as a remarkable achievement, especially 
when it is recalled that Maryland is a State of compara- 
tively small area and belongs to the Atlantic Coast ter- 
ritory, not generally regarded as a leading corn-produc- 
ing region. 


* * * 

“Another very marked advance in the agriculture of 
the State is apparent in the position which Maryland 
now occupies in the production of vegetables. Notwith- 
standing the comparatively small area of the State, 
Maryland is now third in the acreage devoted to vege- 
tables, exclusive of white and sweet potatoes, raised for 
sale. Nearly 120,000 acres of land in Maryland are now 
annually devoted to the commercial production of vege- 
tables other than white and sweet potatoes, indicating 
that farmers are taking advantage of the State’s prox- 
imity to large nearby markets and engaging more gen- 
erally in the production of the higher valued agricul- 
tural products. 

“Closely linked to the expansion of this. phase of 
agriculture has been the growth of the canning indus- 
try and the consequent increase in the acreage devoted 
to canning crops. While the canning industry in the 
State has been subjected to severe financial strain dur- 
ing the past few years and economic conditions have 
seriously curtailed the production of canning crops, the 
State has, nevertheless, maintained its rank as one of 
the leading States in this important industry. 

“Moreover, the past year, although not a notably 
profitable one, has witnessed a distinct advance in the 
production of canning crops, because of the increased 
attention directed to reducing production costs. Atten- 
tion has particularly been centered on the tomato crop, 
the largest and most important of the canning crops, 
thorugh successful demonstrations which have illus- 
trated how larger acre yields can bring down the cost 
of production to meet prevailing economic conditions. 
Every effort is being made to extend the scope of this 
work throughout the State, and on its results may rest 
the future prosperity of the canning industry in Mary- 
land.” 


SURVEY OF PENNSYLVANIA APPLE INDUSTRY RE- 
VEALS MANY INTERESTING FACTS 


N A report just issued, the Pennsylvania State College and 
the State Department of Agriculture publish the results of 
their joint survey of the State's apple industry. Perhaps the 
most significant fact brought out by the report is that only those 


who are qualified to grow apples on a strictly businesslike basis 
can hope to succeed. 


In view of the rather conflicting testimony regarding orchard 
fertilization the practice of the Pennsylvania orchardists may be 
enlightening. 


Two-thirds of the sod orchards and most of the cultivated 
orchards were fertilized. Most of the orchards were manured, 
the average being from 5 to 10 tons per acre, every three years. 
Most growers using commercial fertilizers applied them every 
year, the usual mixture being acid phosphate and nitrate of 


soda, spread at the rate of 10 to 15 pounds per tree, usually 
prior to May. 


The effect of fertilizer treatments on all the trees surveyed 
as follows: 
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Fertilizer Treatments and Results 


Condition of Trees 

Good Medium Poor 

Treatment Per Cent of Total 
Sod with fertilizer............... 48 42 10 100 
Sod without fertilizer............ 20 27 53 100 
Cultivation with fertilizer........ 71 27 2 100 
Cultivation without fertilizer..... 19 43 38 100 


Summing up the proportion of good, medium and poor trees 
under both treatments was as follows: 


Proportion of Good, Medium and Poor Trees in Fertilized and 
Unfertilized Orchards 


Unfertilized Fertilized 
Condition of Trees 


Per Cent 


Thus, apparently, no matter which cultural system is fol- 
lowed, only 5 per cent of the fertilized trees may be reckoned 


moet while about half of the unfertilized trees are in poor con- 
ition. 


CHINESE TAKING TO CANNED MILK 


Large Quantities of It Used by Natives in Hongkong and Trib- 
utary Territory, Vice Consul McCafferty Reports 


INGKONG is one of the few communities in the Far East 

which has a modern fresh-milk supply. For this reason 

the European population of the Colony does not use as 
much tinned milk as in, other populous cities of the Orient. 
However, says Vice Consul W. T. McCafferty, in a report to the 
Department of Commerce, large quantities of canned milk are 
used in Hongkong and tributary territory, especially by the 
natives. Hongkong is an important distributing center for 
canned milk, its trade in this commodity covering South China, 
Middle China, French Indo-China, Formosa and other important 
territory. 

Canned milk has been an important article of importation 
from the United States for many years, and it is believed that 
the demand will gradually increase as the standard of living of 
ag Chinese improves and the people become better educated to 
its use. 

United States Principal Source of Supply—The imports of 
canned milk into Hongkong, including condensed, evaporated and 
concentrated milk, canned cream, ete., were valued at approxi- 
mately $2,054,000 in 1920, $1,105,000 in 1921, and $1,250,000 in 
1922. (Pound converted at $4.61). Of the 1922 imports, the 
United States and Australia furnished the greater part, milk 


from the United States being valued at $633,479, and from Aus- 
tralia at $393,611. 


MICHIGAN’S STRAWBERRY PACK OF 1923 
Michigan Canners’ Association 


June 20, 1923. 


HE strawberry pack in Michigan in 1922 was about 75 per 
cent of a normal pack. In 1923 the pack, which will be 
practically over by Saturday, will be even shorter than 

last year. We just talked to eight canners, each in a different 
section of the State, so this report should be fairly representative 
of the other canners as well. 

Canner A—50 per cent of last year. 

Canner B—50 per cent of last year. 

Canner C—Less than last year. 

Canner D—About the same as last year, but pack was only 
50 per cent last year. 

Canner E—25 per cent of last year. 

Canner F—Normal pack. 

Canner G—85 per cent of last year. 

Canner H—35 per cent of last year. 

Since the majority of the canners had sold futures to the 
extent of last year’s pack, they will be unable to fill their orders 
100 per cent. Last year there was not sufficient strawberries 
to meet the demands of the trade, and with an even shorter pack 
than last year, I look for an advance in strawberry prices. 
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Dependability 


“BLISS PACIFIC” 
No. 81 Double Seamer 


HIS MACHINE embodies important features 

representing the latest and best developments 
in double seaming. It has the essentials of a success- 
ful sealer — correct design, rigid construction and 
absolute dependability. It is continuous running. It 
operates without jams. Moving parts revolve 
slowly, which means minimum wear. The only fast 
thing about the machine is its production of 100 to 
150 tightly sealed cans a minute. Its dependability 
is important, assuring you as it does of a machine 
ready to operate successfully — whenever needed. 


Bliss for Machinery 


E. W. BLISS CO. works BROOKLYN, N. Y., U.S. A. 


SALES { DETROIT CLEVELAND CHICAGO PITTSBURGH ST. LOUIS BUFFALO CINCINNATI NEW HAVEN 
OFFICES ( Dime Bank Bidg. Cleveland Discount Bldg. Peoples Gas Bldg. Oliver Bldg. Boatmen’s Bank Bidg. Marine Bank Bldg. Union Trust Bldg. Second Nat’l Bank 


American Factories: BROOKLYN, N.Y. HASTINGS, MICH. CLEVELAND,OHIO. SALEM, OHIO. 
No. 340 REPRESENTED ON THE PACIFIC COAST BY 
BERGER & CARTER CO.—Saa Francisco, Cal., Los Angeles, Cal., Portland, Ore. 


ONE BLOCK AHEAD 
OF THE PROCESSION 


This No. 46 Thread Rolling Machine is worthy 
of a place in the “CAMERON FAMILY.” 


One user writes: “I find ita great 
advantage to be able to remove the 
automatic feed when I have odd- 
shaped articles to be threaded.”’ 


We make every machine for “can-making.” 


CAMERON CAN MACHINERY CO. 


| 240 North Ashland Avenue CHICAGO, U. S. A. 
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Conditions Of Crops In All Sections 


Crop Reports By The Canners 


[Notice—If canners would but recognize the oppor- 
tunity offered through The Canning Trade for a free 
exchange of this highly important information, this 
page would grow to several pages each week. Trouble 
is, when a canner is asked to report on his crop condi- 
tions, he grows fearful that the information will get to 
the buyer, and so he refuses, or neglects, to send in a 
report. Truth is, the buyers get the information in 
other ways, and sometimes wrongly, and the only re- 
sult from the canners’ refusal is that fellow-canners 
are kept in darkness. And some rejoice in that. It is 
a huge mistake for the canners to act this way. If all 
canners would be free, and honest, in reporting exact 
crop conditions, it would tremendously benefit the entire 
canned foods market—not hurt it. And to lie in such 
reports is to simply cheat yourself playing solitaire. 
If the crops are there, the peak will come from them, 
and just when you think the market should be about 
free of goods, those goods come creeping out, market 
advances are checked and doubt spread, hampering all 
operations. If all canners knew the crop conditions of 
others, all could operate more intelligently, guiding 
their courses accordingly. The canner who withholds 
his crop information is like the ostrich that hides its 
head in the sand and thinks no one can see him. Don’t 
be an ostrich. 

Every week we send out hundreds of return postals, 
get back a few. Don’t wait to be asked by mail; take 
this invitation and frequently report your crop prog- 
ress. Rest easy as to who sees these—for 90 per cent 
of our readers are fellow-canners, and the other 10 per 
cent are brokers and a few buyers. We earnestly invite 
you to help make this a most important Bureau, and 
we feel that we can count upon you.—Editor.] 


Empire, La., July 2nd—Consider prospects very poor for the 
canning crops. Weather has been lately very bad. The packing 
season does not open until August 1st, so that we cannot tell 
what the prospects for the pack will be. 

Samos, Va., June 27th—Very little prospect; will hardly run 
a half crop. 


Delmar, Del., July 2nd—Our acreage is about normal, and 
planis look fair, but it is teo early to predict how the crop will 
pan out. 


Perryman, Md., June 30th—Conditions fair for crop. Corn 
und tomate acreage smaller than 1922. This was on account 
of the dry weather. Plants were not all set out. Corn looks 
excellent, with full acreage. Both corn and tomatoes are later 
than last sea'son. 


Bordentown, N. J., July 2nd—Peas all gathered. Quality 
excellent, but quantity cut down due to lack of rain. Have had 
but two ineffectual showers and one fairly hard rain in over six 
weeks. Very little damage from aphis. Lima beans in fair 
condition, but rain would work considerable improvement. Acre- 
age normal. 


Blossvale, N. Y., June 29th—Our acreage of corn—Bantam— 
is about 90 per cent; prospects about 70 per cent. 


Rochester, N. Y., July 3rd—Most of our plants started pack- 
ing of early peas the middle of last week. Apparently the pack 
of Alaskas will be about completed this week. The hot, dry 
weather of two weeks ago has appreciably decreased the yield 
of early peas, although the quality is excellent. In Eastern 
Central New York the peas are very much better than last year, 
but in other sections the yield of early peas will probably not 
be over 75 to 80 per cent of 1922. It is too soon to forecast the 
vield of sweets. Our total acreage is somewhat in excess of 
that of 1922, but we do not anticipate an increased total yield. 


Oak Harbor, Ohio, June 27th—We contracted about 100 per 
cent more tomato acreage than normal, but due to unfavorable 
weather conditions and shortage of plants, the acreage has 
shrunk to about 25 per cent of normal, and we are needing rain 
badly at this time. Pickle acreage only about 60 per cent of 
nermal; cabbage about 50 per cent, largely due to scarcity of 
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labor. High wages paid by manufacturers in Toledo and nearby 
peints taking labor away from the farms. 


Paoli, Ind., June 25th—Tomato prospects fair, but we are 
fully two weeks late. Weather hot and getting dry. Acreage 
up to normal. Some complaints of plant shortage. 


Mill Shoals, Ill., July 2nd—75 per cent acreage of last year. 
Two weeks late on account of cool, wet weather, but crops en- 
couraging. Pack about half of last year. 


Paxton, Ill, July 2nd—The prospects in this locality for a 
crop are fair; however, owing to late plantings, there is the pos- 
sibility of being caught by the frost. It is quite too early to 
predict as to the outcome, as many things might happen to cur- 
tail the pack. There is an element of menace in chinch-bugs if 
not handled properly. Our acreage is about normal. 


Grimes, Iowa, June 30th—Sweet corn acreage normal} stand 
good; season two weeks late. Last week very hot and corn made 
rapid progress. This week very cold and wet and poor growing 
weather. Prospects about 85 per cent of ten-year average. 


Audubon, Iowa, July 2nd—Our corn is ten days to two weeks 
later than usual. Good stand and corn looking fine. Crop pros- 
pects at, present about 90 per cent of normal, but it is too early 
to predict final yield. 


Washburn, Mo., June 27th—The tomato acreage this year in 
this section is 50 per cent larger than last season. Weather 
conditions have not been favorable for setting plants, and fully 
half of the plants were set in the field from two to three weeks 
late. Weather conditions now are favorable, and if they con- 
tinue so, and frost holds off, the pack in Southwest Missouri will 
be considerably larger than last season. 


Bois D’Arc, Mo., July 2nd—The report at canners’ meeting 
last week was that if Southwestern Missouri and Northern 
Arkansas would not be as large as last year’s pack; however, our 
prospect is better than last season. This meeting was held at 
Springfield, June 27th. 


Stanly, Wis. July 2nd—Alaskas fair, about 80 per cent 
normal. Sweets poor, about 60 per cent. Slight increase in 


oo over 1922, but pack will be about 65 per cent of 1922 
pack. 


Southern Indiana, June 29th—Stand good, although some 
fields may be a trifle late. Heavy showers on Sunday and Mon- 
day of this week aided materially. Southwestern Indiana— 
Whereas there has been a drouth of moisture in the northern 
part of the State, this section has had frequent and heavy rains. 
At this writing some low-lying fields are partially submerged. 
The crop looks excellent, and the season will probably be a little 
early. Most of the plants here were unaffected hy the freeze-up 
that destroyed the northern plants. Western Illinois—There is 
an excellent growth of plants here; some few have fair-sized 
green tomatoes on them already. The season will be early if 
the weather continues to be favorable. 


IN RE: SWELL CLAIMS 


A canner of considerable experience has sent a 
copy of his letter to his broker, anent the question of 
14 of 1 per cent in lieu of the usual swell guarantee, 
and that it is worthy of reproduction, we believe you 
will agree with us. He says: 

June 27th, 1923. 

I have your favor of the 25th. I am not offering 
future tomatoes at present, as I have sold up on same. 

In reference to the allowance of one-half of one per 
cent in lieu of the regular swell guarantee, would say 
this is too much entirely, and I do not think you should 
solicit same from the canners, for, as you know, your - 
actions will have some effect. I do not blame the whole- 
sale grocers for wanting all the discounts and allow- 
ances they can get. This is business. I do not believe 
any canner of tomatoes will be in favor of the one-half 
one one per cent unless he is excessively ignorant in one 
of two or in both instances; he either does not know 
what his swells now cost, or he does not know how to 
pack tomatoes, and his cost for bad packed goods is 
more than it should be. If this is the case, he is the 
one to handle the situation and not the other fellow. 
Please don’t encourage carelessness in packing, and my 
idea is that each of us be responsible for what we pack 
and not the other fellow’s goods. I am, 
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TLANTIC CANS 


TLAIN 


Packers 
Syrup Refiners 
Milk Canners 
Lard and Compounds 


Powdered Milk 
Fresh Oysters 
Paints 


Jobbers’ Friction 


B 


Peanuts and Peanut Products 


LACQUERED LITHOGRAPHED 


Our large production assures prompt 
and satisfactory service. 


HIGHEST QUALITY 


LOWEST PRICE 


Our co-operation increases YOUR sales. 


and Wax Top Trade 


ATLANTIC CAN COMPANY 


ALTIMORE - 


MARYLAND 


No. 44 
Same Stool without 
back is our No. 4. 


CANNERS LOOK— STEEL STOOLS $1.50 


Here is just what you want~a real honest-to-goodness stool that 


is sanitary and will not wear out - and look at the price. 
They are all-steel, black enamel baked on, and you can turn 
the hose on them, too. We are listing four styles commonly 
used by canners. Look up your needs at once and order. 


This Offer Is Good For June and July Only. 
No. 4. Aan all-steel stool well made and finished can be 
had in 20, 22, 24 or 26" height at same price. $1.50 


No. 44. As illustrated, same as No. 4 with an all-steel back. 2.27 
Furnished in 20, 22, 24 or 26" height at same price. . 


No. 40. This stool has cross braces at bottom making it more 1.80 
rigid. Your choice of 20, 22, 24 or 26" high. " 


No. 440. As illustrated, and same as No. 40*except it has 2.57 
all-steel back, made in 20, 22, 24 or 26" high. " 


We can make quick delivery on the above stools. We manu- 
facture these on a production basis. Remember this offer is 


for June and July. ORDER NOW. 
BUY FROM YOUR DEALER OR DIRECT FROM US. 


ANGLE STEEL STOOL CO. 


Plainwell, Michigan. 


No. 440. 
Same Stool without 
back is our No. 40. 
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“Ghe) NEW KNAPP LABELING MACHINE 


The basic principles—the essential 
component parts of the New Knapp are 
‘the same as those used on the present 
machine. 


The new features are the results of a 
quarter of a century experience growing 
out of suggestions offered by our many 
users, after consultation and careful de- 
velopment by our designers. 


. All metal frame -- enameled in gray 

2. Increased capacity of labels 

3. Asimple fool proof motor drive adjusted 
automatically with carrier 

4. Adjustments for sizes by simply turning 
hand wheel. 

5. All adjustment made and controlled from 

operators side of machine. 


ERED H.KNAPP COMPANY 


LABELING, WRAPPING and BOXING MACHINES 


GENERAL OFFICES 
YONKERS. NEW YORK 


CHICAGO OFFICE — 444 West Grand Ave. 


PACIFIC COAST REPRESENTATIVES; 
Anderson Barngrover Mfg, Co, 
104 Pine St., San Francisco. 


UTAH REPRESENTATIVE: 
Cannon Supply Company 
420 Vermont Bldg Salt Lake City 


CANADIAN REPRESENTATIVES : 
Brown Beggs Company, Ltd. 
Hamilton, Ont. Canada. 
Knapp Eui, ment can also be secured through 


Sprague Canning Machinery Co. 
Chicago, Ill. 


A. K. Robins & Company. 
Baltimore, Md. 
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NOTICE TO CREDITORS 

IN THE DISTRICT COURT OF THE UNITED STATES FOR 

THE EASTERN DISTRICT OF PENNSYLVANIA 

In the matter of 

GARDEN CITY CANNING CO. 

Bankrupt 
To the Creditors of Above Bankrupt: 
ljotice is hereby given that a meeting in the above matter 
will be held at my office, 810 Bulletin Building, Juniper and 
Filbert Streets, Philadelphia, Fa., on Wednesday, July 11th, 
1923, at 10:00 A. M., to audit Trustee’s first account, allow costs 


and face and priority claims and for such other business as may 
come before the meeting. 
JOHN H. HILL, 


Referee in Bankruptcy. 


In Bankruptcy 
Cause No. 8252 


June 28th, 1923. 


FOR A QUALITY PACK. 
Defeated—An American visitor approached a coster’s stall 
in Farringdon, Street, and pointing to some melons, asked: 
“Are these the largest apples you have?” 
“Put that bloomin’ grape dahn, will yer?” snarled the 
coster.—Morning Post. 


THE PLACE FOR HIM 
Lawyer (suffering from brain-fag)—I wish I lived in Swe- 
den; divorces are almost unknown there. 
Friend—Perfectly natural, my dear fellow —the land of 
safety matches—what? 


BOISTEROUS ONES 
Preacher (meeting father of new twins)—Ah, Mr. Smith, 
I hear the Lord has smiled on you. 
Mr. Smith—Smiled, huh? He laughed out loud! 


WANTED for cash, quick shipment; 
Tomato Washers. 
be made. 
Baltimore, M4. 


2 Monitor-Thomas 
State size, price and date shipment can 
A. K. Robins & Co., 116 Market Place, 


CHOOSE A-B UNITS 
AND BE SURE OF 
THE BEST 


The dependab'e performance and 
durable construction combined 
with the improved results in 
sterilization from uniform cooks 
have made A-B Cookers and 
Coolers first in the esteem of dis- 
eriminating Canners. 


Write for yours today. 


ANDERSON-BARNGROVER MEG. CO. 
San Jose, Calif. 
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- 
j= : 11 No. Division St., 
CUSHIONS BUFFALO, N. Y. 
SPECIALISTS IN THE MANUFACTURE OF 
iH MARKING - STAMPING & STENCILING DEVICES 


FOR THE 
CANNING, PRESERVING AND PACKING 
INDUSTRY. 


Kook - More - Koil 


CASE STENCILS — RUBBER LOGOTYPES — CHECKS 
STENCIL INKS — STEEL CAN TYPE — TICKET PUNCHES. 


Souder Continuous Cooker 


Handles three sizes of cans without change. 
Most economical - longest life - any part ac- 
cessible - temperature control - guaranteed 
to please you. 


Write for particulars. 
SOUDER MFG. CoO., 
Bridgeton, N. J. 


SSS SSS SS SS SHH SHS 


These coils have no equal for quick cooking, with their 
use in Cypress and Enameled Lined Steel Tanks, the 
average cooking time is reduced one half, also making 
scorching as antiquated as use of flint and tinder. 


We also manufacture: 
Copper Steam Jacket Kettles 
Kern Lightning Finisher 


FRANKLIN said:— 
“KEEP thy shop and thy shop 
will keep thee.” 
In other words:— Keep your 
product right and your product 
will keep you. ; 
THERE is no sugar that will help 
toward this end as will 
FRANKLIN CANNERS A 

It is made for this especial pur- 
pose. 

The Franklin Sugar Refining Company 


PHILADELPHIA, PA. 


‘*A Franklin Cane Sugar for every use” 


Indiana Pulper Finisher 
Indiana Chili Sauce Machine 
Indiana Pulp Filler 

Washer, and Sorting Tables 
Cypress tanks for cooking 
Enamel Steel tanks for cooking 


Spice Buckets 
and other canners equipment. 


130-142 E. Georgia St. 
Indianapolis, Indiana 
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SQUANDERING GOOD WILL ABROAD 


Julius Klein, Director, Bureau Foreign and Domestic Commerce. 
Department of Commerce, Washington. 


( Continue from last week ) 


Co-operation With Field Force—Psychological Factors—It is 
- a mistake to think that, when once a first-class sales force has 
been put in the field, the salesman is entirely responsible for the 
development of a good foreign trade. The field force should be 
accorded information, co-operaticn, and guidance by the manage- 
ment, though, as already indicated, such guidance should not 
take the form of arbitrary rulings, officious meddling, or the 
overriding of sound recommendations. 

The home management must also keep in mind the psychol- 
ogy of its foreign sales force to a greater extent than is neces- 
sary in the case of domestic salesmen. It must be remembered 
that the foreign salesman is alone on the job, and the farther 
away he is the more lonely he is. The home office should not 
complain about his minor mistakes and should resolve every 
doubt in his favor as long as possible. Moreover, the executives 
in this country should not reserve all their politeness for corre- 
spondence with customers. The salesman in the field gets just 
as much encouragement from the human touch in a letter or a 
postscript, and he is often in greater need of it than the other 
persons. 

The home office should aid the foreign representative by 
bringing about a certain degree of intimacy and personal regard 
in its relations with the customers A closing sentence, such 
as “We want to thank you on behelf of our firm for the courte- 
sies that you were kind enough to extend to our Mr. White on 
his recent visit to your city,” or “We wish to extend to you and 
your good family our cordial Christmas greetings and best wishes 
for the New Year,” will be an important factor in the creation 
of good will. 

Tendency to Change Agencies Unjustifiably—Executives in 
the United States are sometimes inclined to change agencies on 
slight provocation when actual conditions in the foreign field 
do not justify such action at all. A Middle Western firm was 
about to take away an agency from a man in a European coun- 
try, and before proceeding to this extreme asked the American 
commercial attache to make recommendations. The latter in- 
vestigated the case and found that the agent was selling in the 
face of strong foreign competition which was apparently detiv- 
ering a product of equal quality at a much lower price. This 
agent had many times refused other representations that offered 
better inducements because he believed in the quality of the 
American output and in his ability to win out in the long run. 

The attache pointed out some of these facts to the Ameri- 
can company, along with the aditional consideration that this 
company had not reduced its prices since the high tide of prices 
in 1919 and 1920, while competitors had made reductions of as 
much as 40 per cent. As a result, the company has retained the 
agent, giving him greater encouragement, and he is now selling 
more American goods than ever before, and prospects are excel- 
lent for the continuance and upbuilding of this business. Yet, 
before the American company was brought to a realization of 
the true state of affairs, it had gone so far as to offer its repre- 
sentation to another man, whose facilities were incomparably 
inferior to those of the present agent. 

Keeping Same Salesmen and Local Connections—The home 
management should bear in mind the advantage of keeping the 
same traveling salesman on a given route year after year. It is 
usually a great mistake to take a man who has made a success 
in one field and transfer him to another merely because he vroved 
himself a good groundbreaker in the field of former endeavor. 
A decided prestige is derived from permanent representation. 
The fourth or fifth time that a man covers a route he does not 
need to “break the ice.” It may take him as long to sell his 
goods, but he holds with his customers a trade position that a 
new competitor or a new representative of his own house can 
hardly hope to enjoy. Many a case is cited where a house in a 
nonindustrial countrv waits, before making its purchases, until 
the annual visit of Mr. So-and-so occurs, because he represents 
a business connection based on ripened friendship. Certain for- 
eign representatives maintain connections with “the trade” that 
no competitor could duplicate even after years of effort. Very 
substantial loss would be involved if their principals should shift 
them from one region to another. 

The home office must also realize the importance of working 
with its sales force to keep the same local connections abroad. 
This is often as vital 2 matter as the choice of salesmen and their 
nermanence. The local firm takes pride in making its name 
stand for certain goods and qualities. The house comes to feel 
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a proprietary interest in its princpals’ wares. It is proud, also, 
of the extent of its powers, indicating the confidence placed in 
the concern. In addition, the impression made on the community 
by long-continued relations between principal and local merchant 
cannot fail to be favorable. A firm which has the same connec- 
tions shows the same reliability and sustains a reputation for 
fair prices year after year writes a record on public confidence 
of a very lasting sort. 


CONVENTION OF THE FOOD OFFICIALS 


Twenty-seventh Annual Convention of the Association of Amer- 
ican Dairy, Food and Drug Officials. 


F THE many associations organized and _ functioning 
throughout the length and breadth of these United States, 
the Association of American Dairy, Food and Drug Offi- 

cials occupies a place of more far-reaching importance than 
probably any other organization, and, aside from the active 
membership, is as little understood. ~ 

Organized twenty-seven years ago to promote and foster 
the enactment and enforcement of such legislation as will pro- 
tect the public health and prevent fraud and deception in the 
production, manufacture and sale of dairy and other food prod- 
ucts and drugs, and to promote uniformity in such laws and co- 
operation in their enforcement, it has met annually, and, with- 
out blare of trumpets, carefully and seriously considered the 
many problems that the membership is directly interested in 
and, as public officials, engaged for. This is a line of endeavor 
of grave magnitude and importance—one which concerns each 
and every man, woman and child three times a day for three 
hundred and sixty-five days a year—the all-important item of 
food supply and its effect on the public health. It has its effect 
on all allied lines of American industry, all of which are, or 
should be, interested in the affairs of the Association. 

When we consider that the production, handling, marketing, 
transporting. packing and distributing of our food supply ex- 
ceeds any other industry in total volume and amounts in value 
to thirteen and one-quarter billions of dollars each vear, engag- 
ing the attention of thousands of people, we begin to realize 
end appreciate the value of co-operation and study along with 
the regulatory, control and enforcing official of federal, state 
and city government. 

It is the desire of the Association that the “trade” take a 
more active interest and part in the affairs of the Association, 
to the end that a more workable basis may be obtained and less 
misunderstanding prevail. Basically, the producer, handler, 
manufacturer, packer and distributor of foods and food products 
are working to, and striving for, that which the official is devot- 
ine his best energies towards, namely, “a clean, wholesome, pure, 
safe food supply.” It goes without saying that the consumer, 
who is the final judge, demands and expects just such a thing. 

Few realize or appreciate the progress which has been de- 
manded and made in the food industry since the organization of 
the Association of American Dairy. Food and Drug Officials and 
the part played by the food official and captains of industry. 


The study and devotion to this line of endeavor is unbe- 
lievable. However, the age of miracles is past, or seemingly 
affects a very few only, and seriousness, sober thought and 
earnest effort still hold forth. 


The twenty-seventh annual meeting illustrates the trend of 
demands made upon the Association. There are many new prob- 
lems arising which require the best efforts and judgment of the 
scientific and administrative mind as well as old problems ap- 
parently solved, but recurring in new form, or else modified, to 
meet progress in production and manufacture. 

The change that is continually taking place by the passing 
of the pioneers in food control work, or seeking more lucrative 
fields of endeavor, and the advent of new or inexperienced con- 
trol officials, requires constant study, work and serious thought, 
or the food industry cannot meet the demands made upon it. 

We are all more or les familiar with the Federal Food and 
Drug Act, and are agreed that it has worked wonders in the 
realm of human foods. Do we all appreciate that there are 
forty-seven States of the forty-eight with food and drug acts 
end departments regulating and controlling the food industry? 
And that the building up of control departments in States has 
heen based upon the ideas of forty-seven legislating bodies In 
their efforts to please a constituency? When viewed from this 
angle, we begin to see the problems that the producer, manu- 
facturer, distributor and dealer must meet. 

Meeting annually, the Association is trying by studying, 
working, experimenting scientifically, and co-operating, to unify 
food and drug law enforcement, to encourage and foster the 
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CANNERS! 


SOUTHERN SERVICE 
CANS 
AND 
CLOSING MACHINES 


Will Contribute To Your Success in 1923 


Southern Can Company 


Baltimore, Maryland 


New York Office - - 17 Battery Place 
Manufacturer of newly developed SOCOCAN. 


MAX AMS 


CLOSING MACHINES 


for 


Sanitary Cans 


STANDARD OF THE WORLD 


- Aig 


We build a Closing Machine for Every Purpose, 
each one the leader in its class, and a Complete Line 
of Can Making Machines just as good as our Clos- 
ing Machines. 


We are the makers of the famous AMSCAN 
CERTIFIED SEALING FLUID -- THE 
GOLDEN BAND. 


AMS No. 128 Closing Machine 
1923 Model, Patented 


THE MAX AMS MACHINE COMPANY 
101 Park Ave., New York, N. Y. 


BRANCHES: Chicago, Hl., 20 East Jackson Blvd. 
é Rochester, N. Y.. 705 Commerce Bldg. 
London, England, 50 & 51 C3 
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food industry, and, above all, decide questions when they arise 
upon their merits only, without fear or prejudice. 


It may be plainly seen that the following program is made 
up of subjects vitally affecting us all, and capable of producing 


Paper—Unprotected Food Products, Particularly in 
Cafeterias—Hon. W. P. Hartman, Director Bureau 
Foods and Stand., Michigan. 


much good: 


Tuesday, August 14th 


Address of Welcome Governor of Minnesota 

Address Mayor of Duluth 

Response to Addresses............4- Hon. I. L. Miller 

Announcements and Committee Appointments. 

President's Address Hon. I. L. Miller 
Dairy Section. 


Paper—Importance of Inspection to the Dairy Indus- 
try—Dr. C. W. Larson, Chief, Dairy ats wu. 8. 
Bureau Animal Industry, Washington, D. C. 

Paper—Functions of State in Control of Market Milk 
—Hon. Thomas Holt, State Dairy and Food Com., 
Connecticut. 

Paper—Functions of Municipality in Control of Market 
Milk—Dr. J. H. Shrader, Director, Health Dept., 
Baltimore, Md. 

Paper—Production of Certified Milk—Dr. R. R. Fergu- 
son, Sec., Medical Milk Com., Chicago, Ill. 

Paper—To What Extent Does Milk Contribute to the 
Dissemination of Communicable Diseases—Dr. J. 
A. Chesley, Sec., State Board of Health, Minnesota. 


Wednesday, August 15th 
Food Section. 

Paper—The Problem of the Itinerant (Meat) Food 
Vendors—Hon. G. C. Frary, State Food and Drug 
Com., South Dakota. 

Discussion—Hon. H. M. Shea, Dept. of Health, Montana. 

Paper—Food Handling at County and State Fairs— 


Discussion—Hon. Sarah H. Vance, Director, Bureau 
Foods and Drugs, Kentucky. 

Paper—Functions of the Food Control Laboratory of 
the Bureau of Chemistry—Dr. Fred Blanck, Bureau 
of Chemistry, Washington, D. C 

Papers—Symposium: Perishable Fruits and Vegetables: 

(a) Production and Handling Processes from the 
Viewpoint of the Regulatory Official—-Mr. Frank 
T. Swett, Pres. Cal. Pear Growers’ Asso., San 
Francisco, Cal. 

(b) Official Commercial Inspection at Shipping Point 
and at Market—Mr Wells A. Sherman, Specialist 
in Marketing Fruits and Vegetables, Bureau of 
U. S. Dept. of Ag., Washington, 


(c) Local Regulatory ‘Inspection at Points of Distri- 
bution—Mr. Ole Salthe, Director, Bureau Foods 
and Drugs, Dept. of Health, New York City. 

Paper—Publicity in Connection With Food Law En- 
forcement—Hon. James Foust, Director, Bureau 
Foods, State Dept. of Ag.,. Pennsylvania. 

Discussion—Hon. W. W. Battle, Director, Food and 
Drug Div., State Board of Health, Texas. 

Thursday, August 16th 
Trade Section. 

Paper—Mr. Jay D. Miller, Gen. Counsel, Sprague, War- 
ner & Co., Chicago, Ill. 

Paper—Pectin, Its Manufacture and Proper Use in 
Foods—Mr. Herbert Leo, Leo-Greenwald Vinegar 
Co., Topeka, Kan. 

Paper—Mr. J. R. Chittick, Chief Chem., Jaques Mfg. 


Go., Chicago, IIl. 


Paper—Uniform Vinegar Bill—Mr. Wm. W. Armstrong, 
ee Am. Cider & Vinegar Asso., Rochester, 


Hon. A. D. Sibbald, Asst. Food and Drug Commr., 
Minnesota. 
Discussion—Hon. C. P. Guthrie, State Food Com. and 


Chem., North Dakota. Paper—Recent Developments in Processing Canned. 


riLTeRs 


FRUIT JUICES-CIDER-VINEGAR--- 


Snow-white cotton filtermasse in Kiefer 
Filters gives beautiful luster and brilliance 
to fruit juices without lessening the flavor 
or imparting a foreign taste. 

No other-agent is necessary and your 


product has that cleanliness and polish 
that brand it an unusually good product. 


We make many different types and 
sizes of filters for clarifying all kinds of 
liquids. 


Write for catalog. 


Karl Kiefer Machine Co. 


CINCINNATI, OHIO. 


The 


= 
= . 
! 
= 


July 9, 1928 | THE CANNING TRADE . 17 
An Extra Grader 
is the 


Best Insurance 


A Canner Can Buy 


Sinclair-Scott Company 
BALTIMORE, MARYLAND 


ipping Boxes 
for CANNED Foops | Landreth’s Seeds 


Grace them twenty high 
the warehouse without 

fear of collapse or crush--sub- 
ject them to rough handling 


WHEN you think of Seeds, think of 
Landreth either for spot or future. We 


and heavy falls—put them to are the oldest Seed House in America 
every sort of test and they will this being our 139th year. If we had 
prove themselves the safest given seeds, good to 
and soundest canned-goods usmes, and fair prices, we would not 
have existed so long. Write us for 

y P prices on any variety, in any quantity, 
and Shipped. And they cost sheen: tlie 4 
much less to buy and use. 

Write for FREE CANNERS’ ¥wY 

BOOKLET and let us quote . 

you prices on these better boxes 
The Hinde & Dauch Paper Co. 

Member Canning Machinery & Supplies Assn. —r 

800 Water Street Sandusky, Ohio Bristol, Pa. 


CANADIAN ADDRESS; 


Toronto, King Street Subway and Hanna Avenue 
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Foods—Dr. W. D. Bigelow, Director, Research Lab., 
Nat. Canners’ Asso., Washington, D. C 

Paper—Mr. Preston McKinney, Sec., Canners’ League, 
San Francisco, Cal. 

Paper—Mr. L. M. Tolman, Technical Director, Wilson 
& Co., Chicago, Ill. 

Paper—Dangers, Actual and Potential, of the Refilled 
Flour Sack—Dr. H. E. Barnard, Business Megr., 
Am. Bankers’ Asso., Chicago, IIl. 

Drug Section. 

Paper—Policy of Drug Control—Dr. Geo. W. Hoover, 
Drug Control, Bureau Chem., Washington, D. C. 
Paper—False Advertising of Drugs and Medicines—Dr. 
Oscar Dowling, Pres., State Board Health, Louis- 

jana. 

Discussion—Dr. S. C. Dinsmore, Comm. Div. Food and 
Drugs Control, Weights and Measures, Inspector, 
Nevada. 

Paper—Glandular and Biological Preducts. 


Friday, August 17th 

Address—Hon. W. G. Campbell, Act. Chief, Bureau 
Chem., Dept. Ag., Washington, D. C. 

Executive Session for Members Only. 

Address—Dr. W. S. Frisbie, Chem. in Charge, Office of 
Coop., Bureau Chem., Dept. Ag., Washington, D. C. 
General Discussion. 

Paper—Methods of Publicity to Popularize Food and 
Drug Control—Dr. S. J. Crumbine, Sec., Kansas 
State Board Health, Kansas. 

Discussion—Hon. A. M. G. Soule, Chief Div. Inspection, 
Maine. 

Report of Sections—By President or Representative. 
Round Table. 5 

Committee Reports: 


Ice Cream—Dr. S. J. Crumbine, Chairman. 
Executive—Hon. E. J. Lea, Berkely, Cal. 
(x) Amendment to Constitution. 
(b) Uniform Food and Drugs Law. 
Balance of meeting to be taken up by business session, 


reports of officers, committees, election of officers, 
etc. 
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MARKETING OF CANNED FOODS PRODUCTS IN JAPAN 


HE principal oversight on the part of the American export- 

| ers of food products to Japan is treating the Japanese 

market as though it were already acquainted with the 

food products offered it. As a matter of fact, the meat and pota- 

toes and bread and butter of the Occident do not even have 

purely Japanese names in the language, so different is the diet- 
ary of the Japanese from that of the Occident. 

On the other hand, the Japanese are, as a rule, very fond of 
foreign food when properly prepared for them. With the in- 
crease in the average wealth, the better classes are making more 
and more use of such foreign foods as they understand the prep- 
—_ of, to eke out the rather monotonous dietary native to the 
people. 

The first person in a family to create a demand for foreign 
food is usually the head af the house who has tasted some dish 
that pleased him, either at the home of a friend or at some 
“foreign-style” restaurant or hotel. His wife would like to have 
the dish prepared for him at home but he is able to give only the 
most general description of it. If she goes to the grocery store 
in the hope of finding it ready prepared among the canned pro- 
visions there, she is met by a bewildering array of bottles, jars 
and cans, all of them with labels printed in the English language 
only. The clerk, who is usually a youth in his early twenties, 
can give only the vaguest replies to her inquiries, and she is 
forced to give up her quest or run the almost certain risk of 
disappointment by buying something that looks as if it might 
be what had pleased her husband. 

According to Consul Hitchock, Nagasaki, Japan, in a report 
to the Canned Foods Unit of the Department of Commerce, ex- 
porters of food products from the United States should bear in 
mind that extending their markets in Japan involves educating 
the Japanese to understand their products. They are not deal- 
ing with a public already educated in the foods they are selling. 
The average Japanese would not know how to eat hardly any 
of the canned provisions on his grocer’s shelves, even if he re- 
ceived them as‘a gift. It is, accordingly, all the more difficult 
to persuade him to spend his money on them while he remains 
in ignorance of their contents. 


GI 


height. 


7600South Racine Avenue 


AUTOMATIC DOUBLE SEAMING MACHINE WITH END FEED. 


This completely automatic machine double seams or crimps ends on all 
types of round tin or paper cans at arate of 60 to 75 per minute. It is 
equipped with automatic feed for ends either straight or curled flanges 
and has a range of adjustment for 1-4’’ to 4}’’ in dia. by 1-3#’’ to 6” in 
The seaming rolls and chucks may be universally adjusted with 
housings, thereby maintaining perfect alignment when changing for sizes. 

This Seamer is equipped with brake which is applied automatically 
when the drive is disengaged. The chuck spindles are equipped with a 
positive device which prevents bodies or ends from being double seamed 
over the chuck. The high speed bearings are fitted with bronze bushings 
and all parts subject to wear are of hardened tool steel. 


The machine is not only adapted for sanitary cans, but also may be 
used for general line work and operated in connection with our automatic 
3 Beader and Flanger. 
cans and other larger work. 


McDONALD MACHINE CoO. 


Mfrs. of Automatic Presses, Can Making Machinery, Dies, etc. 


Our No. 20 Double Seamer is furnished for gallon 


Chicago, Illinois. 
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The Canning Season will be here 
before you know it---are you ready ? 


Complete stock of practical up-to-date machinery and supplies 
for the Cannery---- 


Retorts, all sizes 


Knapp Labeling Machine 


A. K. Robins & Co. 


— ae (Robert A. Sindall ) 
Wire Blanching Backets Baltimore, Maryland 
oF Write for Catalog. “@\ Sanitary Enameled Peeling Buckets 
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Filler 
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the United States should bear a label printed in the Japanese 
language fully describing the contents and giving complete direc- 
tions for the preparation of the food for the table. The sales of 
2 certain American canning company are said to be rather out 
of proportion to the effort expended in Japan simply for the 
reason that the label on the can pictures almost precisely what 
is in it. The housewife who cannot read English can judge 


— the contents are anything which she would be apt to 
ike. 


Labels printed in Japanese would accomplish as much, and, 
if they gave directions for the preparation of the food for the 
table, even more. The Japanese are always ready to try a new 
thing, provided they know to some extent what is before them. 
The labels should state whether the contents are to be eaten 
cold as they come from the can, or whether they must be cooked, 
and, if so, whether before or after removal from the can; whether 
to be eaten sliced, or chopped up, or mixed with other foods; 
whether, if to be cooked, they should be, seasoned, and how. 


Indication should also be given of the occasions on which 
the food is usually eaten, whether at dinner, lunch, breakfast or 
picnic. The Japanese is very sensitive to ridicule, and making 
him feel secure from the smiles of his more sophistocated friends 
occasioned by his serving a food at the wrong meal will over- 
come no small obstacle to the wider use of foreign foods. In 
short, if the American exporter will put into Japanese on the 
label just the detailed explanation he would use for a person 
who had never even heard of the food in the bottle or can, he will 
come nearest to supplying the greatest lack which the Japanese 
housewife feels when considering the purchase of foreign food 
products. 


Different from American manufacturers and exporters of 
toilet articles, medicines, household dyes, yarns and the like, 
American exporters of food products make little or no use of the 
advertising facilities of the women’s magazines in Japan. Yet 
women who subscribe to these magazines are the most progres- 
sive and intelligent in the country and constitute just the public 
to which an exporter of food products could appeal with pros- 
pects of the largest return for his outlay in advertising. Adver- 
tisements like those common in American women’s magazines, 
which illustrate the food product attractively and give tested 
recipes for its use, would yield proportionately the same results 
in sales as in the United States. A list (No. 93457) of women’s 
magazines published in Japan may be secured from the Food- 
stuffs Division of the Bureau of Foreign and Domestic Com- 
merce, Washington, D. C. 
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THE CORRUGATED FIBRE CANNED FOODS BOX 
By an Expert 


O MUCH has been said in enthusiastic endorsement and in 

S sweeping condemnation of the corrugated fibre shipping box 

for canned foods that it might be well to investigate the 
sources of these pronouncements and the reasons therefor. 


In the first place, it is in order to consider the minimum 
and maximum packing requirements of canned foods for ship- 
ment by rail, remembering that no box that fails in service is 
a proper container. 


The least that may be demanded of a canned foods box is 
that it must hold together. The case that falls apart and spills 
its contents, whether it be made of cross-grained wood or flimsy 
fibre—whether insufficiently nailed or carelessly sealed—can 
possess no merit worth a moment’s consideration as an offset to 
this failure. 


Moreover, canned foods in case lots are heavy, and form the 
cylindrical shape of the unit they develop a tendency to roll and 
to wedge, and thus to exert a bursting strain upon the box walls, 
if given the slightest latitude for displacement within the con- 
tainer. 


ESTABLISHED 1856 QE 


9 PHIL.EMRICH, 


SUPPLIES 


824 MAIN ST. CINCINNATI,.0.U.S.A. 


+: MANUFACTURER 
| PACKERS’ 


50 Years ot Service to Canners. 


Thos. J. Meehan & Co. 


( Thos. L. North ) 
4 E. Redwood Street, Baltimore, Md. 
BROKERS and COMMISSION MERCHANTS 


Canners’ Accounts Solicited for Tip-Top Buyers. 


SLAYSMAN & COMPANY 
Automatic Can Making Machinery 


BALTIMORE, MD. 


Either 


PATENTED 


THE MORRAL 


CORN HUSKER 


SINGLE or DOUBLE 
THE MORRAL 


CORN CUTTER 


SINGLE or DOUBLE CUT 
Write for List of Users and Full Information 
MORRAL BROS. 
Morral, Ohio 


Either 


PATENTED 
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VIRGINIA 
CANS 


Service First - - - Quality Always 


We Solicit Your Inquiries. 


VIRGINIA CAN COMPANY 


R O AN O K &F& - VIRGtI N 1A 


Better Products Bring Better Prices 

The problems of food canning are almost as widely varied asthe kinds of products 
canned. 

Yet in spite of this difference in method and kind, all canners are agreed that the pro- 
blem of sanitary cleanliness is the same for all work and must be met on a basis of absolute de- 
pendability. 

That careful canners are satisfied only when this problem is definitely and efficiently 
solved is proved by the rapidly growing use of 

Sanitary 
Cleaner and Cleanser 
Indian in circle 4 Lhisefficient, dependable and uniform product is the result of applying those 
same laws of careful manufacture which also produce quality canned foods. 
Moreover, the perfect sanitation Wyandotte Sanitary Cleaner and Cleanser 
supplies to the cannery is a definite protection to the quality of canned foods 
for it insures your product against preventable deterioration and spoilage. 
1 enicaitiies _ An order on your supply house means an investment in larger profits. 
It cleans clean. 
The J. B. Ford Co. Sole Mnfrs. Wyandotte, Michigan 
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It is manifest, therefore, that the minimum requirements in 
the case of canned foods boxes are, first, that they shall be of 
sound and stanch material; second, that they shall accurately 
fit their contents, and, third, that they shall not only be tough 
and strong, but shall also be sufficiently firm and rigid to retain 
the units of their contents in exact relative position under all 
circumstances and conditions. 

But the ideal canned foods container must do more than 
merely preserve itself and retain its contents. After all, it is the 
condition of the cans rather than that of the box, that counts 
most. No one denies or doubts that the corrugated fibre pack- 
age does cushion its contents against those blows and shocks of 
transportation which may often result in the denting of cans, 
the defacement of labels and the starting of leakers. 


Thus any corrugated canned foods box that can be shown 
to fulfill the minimum requirements of staunchness, firmness 
and rigidity is bound, also, to meet these maximum demands of 
special protection afforded by no other style of package Not 
only will it hold its contents rigidly in place and withstand all 
manner of rough usage, but it will also cushion every can and 
soften the impact of the heaviest blows. This has been proved 
hundreds of times in tests and actual service. The whole in- 
quiry, therefore, resolves itself into the question as to whether 
the corrugated fibre box is strong enough to carry the weight, 
exact enough to fit its contents, and rigid enough to prevent the 
slightest displacement of them. 

The answer is that it may or may not be so, according to 
the demands of the user. A flimsy box of any sort can be made 
and sold cheaper than a staunch one. There are boxmakers who 
will not make a corrugated canned foods box that does not meet 
the National Canners’ specifications, and, on the other hand, 
there are canners who will buy none but the cheapest packages 
the railroads will accept for shipment. From the patrons of 
the former come the encomiums, the letters of appreciation and 


those most convincing of all testimonials, repeat orders. From 


the victims of the latter come the sweeping protests in which, 


on the “Eggs is eggs” principle, all fibre canned foods boxes are 
anathema. 
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The specifications adopted and published by the National 


’Canners’ Association for the manufacture of corrugated fibre 


canned foods boxes were first established by the United States 
Food Administration, which divided all canned food shipments 
to army camps and cantonments into two general groups. The 
first included shipments made in packages containing 48 No. 1 
cans, 24 No. 2% cans, 24 No. 8 cans, 6 No. 8 cans or 6 No. 10 
cans. For these, boxes of 275 pound test board, with facing 
sheets weighing 100 pounds per 1,000 square feet, firmly at- 
tached to a 46-pound corrugated sheet, were specified. 


For the second group, embracing packages containing 24 
No. 1 cans, or 24 No. 2 cans, boxes were required to be made 
with 80-pound inner and outer facings and 86-pound corrugated 
sheet, and to withstand a test of 220 pounds pressure to the 
square inch of finished board. 

In the establishment of these standards, the much less exact- 
ing minimum requirements of the transportation companies were 
ignored and exceeded to the point of absolute safety for the 
contents of the package, and so far as the markers of these boxes 
have been able to discover no canned foods container of all the 
millions made in this way, and used by discriminating canners 
for the past five years, has ever had a complaint lodged 
against it. 

Thus, those packers who demand a good package for a good 
product have received more and better service from the standard 
corrugated package than from any other, while those who de- 
pend upon price alone to make a market for their product, and 
who insist upon the cheapest container that can be used in trans- 
portation, have received complaints and protests, and will always 
continue to receive them of whatever material their shipping 
boxes may be made. - 

Like wood corrugated fibre board is of many grades and 
degrees of staunchness. Methods of construction should also 
vary with service required. An oaken chest could not justly be 
condemned for the failure of a basswood crate, neither should 
the sturdy standard corrugated canned foods box bear the re- 
proach sought to be heaped upon it by the indiscriminating who 
have been victimized by the cupidity of those who merely failed 
to get a good package for the price of a poor one. 


We excel 
in‘Designs 
of Artistic)Merit 


Ask for our Superior Line for your “a Grade. 


Stecher Lithographic ©. 
Rochester, N'Y. 


Our Labels 


are the Highes est Standard 
for Commnyereial Value. 
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Heekin Cans Meet Every Requirement 


Fe years the Heekin Can Co. has 
made good on its contracts in both 
quality and service. 


Many large canners are enjoying 
their canning seasons and saving money 
by using Heekin Cans. For these 
cans are exceptionally satisfactory - - 
the strongest cans made. They pre- 
vent loss of time and money. 


There isa Heekin Can for every 
need, from the small fruit and vege- 


table cans to the large lard or sorghum 
containers. 


Mother nature specifies the crop you 
will pack. Heekin Cans will be deliv- 
ered at your door to meet these speci- 
fications. 


Let us know your estimated canning 
requirements and we will gladly send 
you complete information. Write to- 
day to 


THE HEEKIN CAN CO. 


New, 6th & Culvert Sts. 


Cincinnati, Ohio 
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FLOUR AS AN INDICATOR OF OUR EXPORTS 


URING the course of the work on World Trade in Agricul- 
tural Products, which the Department of Commerce, under 
authority from Congress, is carrying out, the following 

comparison of the export trade in flour from the United States 
and Canada has been prepared and may be found of interest. 


Before the war the United States exported two and three- 
fourths as much flour as did Canada, the amounts being 10,678,- 
000 and 3,832,000 barrels, respectively. During the period of the 
war Canada increased her average yearly total exports to 7,177,- 
000 barrels, while the amount exported by the United States 
reached 16,381,000 barrels. During the past three years, ending 
March 31, 1923, the average Canadian exports of flour have been 
7.885,000 barrels, while those of the United States have been 
15,707,000 barrels. Canada’s flour exports have increased 107 
per cent, compared to the pre-war average; those of the United 
States, 47 per cent. 


Canada’s best customers, from 1909-1923, have been as fol- 
lows, in the order named: The United Kingdom, France, New- 
foundland, British North America (other than Jamaica, Tobago 
and Trinidad), British South Africa, Trinidad and Tobago, Brit- 
ish Guiana, Germany, Turkey and Denmark. Taking these eleven 
countries (Canada’s best customers) as the basis, just how did 
the United States fare in those countries? 


During 1909-1923, Canada exported an average of 86 per 
cent of her total flour exports to these countries; the United 
States, 42 per cent. Since 1909, Canada exported 5,530,000 
barrels on an average per year to these countries; the United 
States, 6,396,000 barrels. 


The United Kingdom has been Canada’s best customer, the 
total exports to that country in pre-war years being on an aver- 
age of 3,776,000 barrels of flour each year. During the same 
time the United States exported an average of 3,930,000 barrels 
to that country. 


During 1918, Canada exported to the United Kingdom 6,604,- 
000 barrels of flour. The United States exported 10,055,000 bar- 
rels in the same year. 
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— sign means a product 
guaranteed to the extent of 
refunding the full purchase price 


unless the buyer is fully satisfied 
— after use. 


We Are the Only Manufacturers 
of Complete Equipment for Canning 
and Preserving Plants 
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OUR PRICES ARE RIGHT 


SPRAGUE CANNING 
MACHINERY CO. 


500 N. Dearborn St., Chicago 


Factory, HOOPESTON, ILL. 
Branches 
704 Lexington Building, Baltimore, Md. 
15 Wilson Street, Newark, N. Y. 


GET OUR NEW 1923 CATALOGUE 
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During the fiscal years 1921 and 1922, ending March 31 for 
Canada and June 30 for the United States, and. during the 
twelve months ending March 31, 1923, Canada exported an aver- 
age of 4,068,000 barrels of flour to the United Kingdom; the 
United States exported 2,765,000. The pre-war averages were 
2,355,000 and 2,712,000 barrels for Canada and the United States, 
respectfully. Thus Canada, since 1921, has increased her pre- 
war flour exports to the United Kingdom 72 per cent; the United 
States, 2 per cent. 


An interesting fact in this connection is that while pre-war 
Canada exported 92 per cent of her flour to the above-mentioned 
best customers, since 1921 this average has fallen to 73 per cent. 


Taking the total exports to all of these eleven countries 
during the pre-war period as equal to 100, Canada’s average 
index for 1921 to 1923 is 170, that of the United States is 161. 
In the case of Canada, the ‘bulk of this increase is with the 
United Kingdom. So far as the United States exports are. con- 
cerned, the principal increases among these eleven countries dur- 
ing the past three years were in Turkey, Germany and Greece. 
To these countries the United States exported an average of 
189,000 barrels of flour pre-war (187,000 barrels of this going to 
Germany alone) and 913,000,on the average during the past three 
years ending with March 31. France became a large buyer from 
both the United States and Canada during the years 1915-1923. 
Neither before the war nor since 1921 have the exports to that 
country amounted to more than 29,000 barrels during any one 
year. 


If the pre-war total exports of flour from Canada to all 
countries be considered: as 100, the average index for 1921 to 
1923 is 207. On the same basis, the index for the United States 
is 147. This indicates that Canada has more than doubled her 
total exports of flour since pre-war times, while: that of the 
United States has only been increased by 47 per cent. 


Another indication is that while Canada is exporting to her 
best customers practically as much flour as is the United States, 
she is at the same time expanding into other territory. 


IMPROVED STEEL PROCESS KETTLE 


Manufactured to hold 800, 1,000 and 1,200 2-lb. cans. Conceded 
to be the best; hundreds in use. Double thermometer pocket 
riveted to each kettle. Constructed so as to use either water, 
dry steam. or open bath process. 


ZASTROW 
MACHINE co. 


1404-1410 
THAMES STREET 
BALTIMORE - MD. 


SUCCESSORS TO 


GEO. W. ZASTROW 
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Your Stocks Will Soon Increase. 


This means increased property values subject to 
fire loss. 


Immediate protection of this property by adequate 
fire insurance is absolutely necessary to assure 
your successful business future. 


CANNERS EXCHANGE SUBSCRIBERS 
AT 
WARNER INTER-INSURANCE BUREAU 


provide a service whereby you can quickly secure 
the most dependable insurance protection at a 
cost much lower than the usual premiums. 


Take advantage of this opportunity now, by addressing 


Lansing B. Warner, Incorporated. 
155 E. Superior St., 
Chicago, IIl. 


Officially endorsed by National Canners Association. 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. > 
what is offered here, but it is possible you will be a dozen times in the year. 
your opportunity your time is lost, together with money. 


You are unlikely to be interested every week, in 
If you fail to see and accept 
Rates upon application. 


For Sale—Machinery 


FOR SALE—In stock for immediate shipment: 
Boilers, Engines, Pumps, Tanks and Stacks; new and 
rebuilt. Address Louis A. Tarr, Inc., N. W. Cor. Sharp 
and Conway Sts., Baltimore, Md. 


FOR SALE—Few Cars 5/8 Brace Baskets. 
Prices delivered your station in carload lots on appli- 
cation. W. E. Robinson & Co., Belair, Md. 


FOR SALE—Corn Canning Machinery in excellent 
condition. 

3-Morral Double Cut Corn Cutters nearly new. 

1-Corn Mixer, Kuykendall’s. 

1-Sprague Ulery Silker. 

2-6 in. Spiral Stee] Conveyors. 

200 feet Drag Conveyer and Elevator. 

1-Morral Double Husker, nearly new. 


Several pumps and engines. Low prices on application. 
THE TORSCH-SUMMERS CO., Baltimore, Md. 


FOR SALE—One Kraut cutter, one Shredding Ma- 
chine, Vegetable Chopper and Mincing Machine, practically 
like new. Address 50 Broadway, Buffalo, N. Y. 


FOR SALE AT ATTRACTIVE PRICES: 
175—5 Gal. Carboys Juice (unsweetened) 
182 e-s — 12 oz. Tumblers 
500 e-s — 12 oz. Cylinder Jam Jars 
162 c-s — No. 10 Plums 
900 e-s 4 oz. Jars (3 Doz. to ease ) 
700 e-s — No. S-8 Tumblers ( 2 Doz. to case ) 
141 c-s — 5 lbs. Wood Kanikens ( $ Doz. to case ) 
2—World Junior Labelers 
1—20th Century Pulper 
1—Sharpless Centrifuge Clarifier 
1—Galland-Hennig Pomace 
1—Mt. Gilead No. 600 Hydraulic Press 
5—Boutell Apple Peelers 
2’’ Rubber Vinegar Hose 
1—International Time Clock 
1—Handy Andy Conveyor ( Plane Elevator ) 
210 ft. Mathews Roller Gravity Conveyor 
219—5 Gal. Tins Plum Preserves Stock 
98— Strawberry Juice ( Jelly Stock ) 


1—Hardinge Alert Time Clock 
1—4 Ton York Cold Storage Plant 
The Jenkins-Kirby Packing Co., Kingston, Pa. 


Address: 


FOR SALE— 


7—40x72 Sprague Niagara type retorts 
1— Wonder Cooker Style F, End discharge 
2—40x60 open kettles 
2—40x48 open kettles 
1—6 Pocket Merrill-Soule Corn Cooker Filler 
1—Elgin Rotary Filler. 
1—Zastrow Style A. Pineapple Sizer and Slicing Machine 
1—Each 10, 25 and 35 H. P. Engine 
1—Sprague six valve syruper 
1—Sprague 8 dise Hawkins Exhauster 
1—Livingston Rotary Washer 
1—No. 3 Burt Labeling Machine 
1— Wooden Cyclone Machine 
15—dozen new 16 qt enamel buckets 
18—dozen new 14 qt enamel pans 
Process crates and other equipment 


Canning Machinery Exchange, 409 Marine Bank Bldg., 
Baltimore, Md. 


FOR SALE—Two large size Rotary Hot Water Wheeler 
Apples Soakers, One 17’’ x 27’? Two color Hooper Print- 
ing Press. One Stand 2000 lb. capacity 34’’ x 43’’ Platform 
Seales. All the above in good condition. 

THE C. H. MUSSELMAN CO., Biglerville, Pa. 


FOR SALE—One Berger & Carter Co’s make, Vance & 
Baker patent, Automatic Agitating Cooker for No. 24 eans; 
18 feet long, can capacity 1008. This machine is new, never 
been used. Will sell at bargain. 

W. L. Houser Canning Co., Fort Valley, (ia. 


FOR SALE—6 Max Ams No. 128 Seamers, 1920 model. 
2 Stevenson Water Tester. 
1 Bliss No 23 Locker. 
1 Bliss Flanger. 
2 Bliss Slitters. 
All in Al condition. If interested, write for prices. 
Address Box A-1085 care of The Canning Trade. 


FOR SALE—One Power Kraut Cutter, circular knives 
cover attachment. 


One Ayars Plunger Tomato filler for Na. 2 cans, good 
condition. 


Geo. W. Devilbiss, Stewartstown, Pa. 


FOR SALE 


1--750 can A-B Continuous Cooker for No. 23-3 cans - 
used one season 
1—New Ayars Tomato Filler for No. 10 cans 
1—New Single Rotary Measure Ayars Filler No. 24 cans 
1—New Double Rotary Measure Ayars Filler No. 24 cans 
Box A-1081, care of The Canning Trade. 


FOR SALE—Eleven steel retorts equipped with cold 
water sprays, in excellent condition: $50.00 each on cars 
Camden. Campbell Soup Company, Camden, N. J. 
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FOR SALE—Queen Anne Tomato Skin Pumps. 
Brand New, $100.00 each. 
W.N. Fleckenstein, Easton, Md. 


MACHINERY FOR SALE—1 Taber Sanitary Bronze 
Pulp Pump, 2 inch size. 

2 Sprague No. 2 Sanitary Can Washers. 

The W.C. Pressing Campany, Norwalk, Ohio. 


For Sale—Miscellaneous. 


FOR SALE—Make your own electricity by steam 
power and operate your lights and electric motors. At 
sacrifice—must be moved immediately: Steam Engine 
Electric Generating Sets of 40, 35, 15, 10, 744 and 4 
kilowatt capacity; anyone who has steam can make 
electricity by these sets. Also have several Electric 
Motors available. Standard Electric Machinery Co., 
7 E. Hill St., Baltimore, Md. 


For Sale — Factories 


FOR SALE—Fully equipped canning factory in Balti- 
more City. Plant can be bought at a very reasonable figure. 
Location excellent. Address Box A-1028 care The Canning 
Trade. 


EMPLOYMENT EXCHANGE 


HELP WANTED. 


CAN PLANT SPUERINTENDENT—A man capable of in- 
creasing production and showing results from up-to-date 
equipment with efficient and capable help; one who knows 
the tin can business from lithograph tin to completed article. 
Our factory is equipped with both Bliss and Max Ams body 
makers, Crimpers, double seamers, shear’ room, press depart- 
ment and lithograph decorating department. Our plant is 
within three miles of Philadelphia. Excellent opportunity 
for right party. State age, experience and salary expected. 
Address, Box B— care of The Canning Trade’ 


WANTED—FExperienced Operator on Knapp Labeling Ma- 
chines. Experience should cover four to six years. Position 
offers future. Give age, salary to begin, single or married. 
Address Box B-1068, care of The Canning Trade. 


WANTED: Salesmanager. An old, established Company 
manufacturing a food product wants the services of a good sales- 
manager. Must be willing to spend considerable time traveling. Write 
giving age, previous experience, salary expected. etc. 

Address Box B - 1072 care of The Canning Trade. 


WANTED—Practical all around cauning factory man; one who 
has had experience as general machine man capable of installing 
machines and good manager of help. Write, giving age, salary ex- 
pected and references. Prefer man located in Maryland. Good op- 
portunity. Address Box B-1076 care of The Canning Trade. 
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WANTED—Experienced Foreman for Company in 
Kast, on general tin can line, large Company anxious to ex- 
pand. Splendid opportunity for the right man. State ex- 
perience, salary expected and give references. Address Box 
B-1077 care of The Canning Trade. 


WANTED—In small Tomato Canning plant a man familiar with 
Pulp machine also Ayars Filler, Canco Closing Machines and 
Wonder cooker all for No. 10 cans. State experience and salary 
expected. Address, Shorewood Packing Co., Galena, Md. 


A LARGE Canning Plant in the South wants a Middle- 
aged Man at once who is experienced in the Canning of Fruits 
and Vegetables. Party with California peach-packing experi- 
ence preferred. Give full particulars regarding age, experience 
and salary expected in first letter. Address Box B-1073, care 
of The Canning Trade. 


WANTED—Experienced maintenance man for our Indiana cat- 
sup plant. Must be thoroughly familiar with operation repair and 
up-keep of Haller Fillers, Goldly Cappers, Crowning Machines and 
Ermold labelers. Excellent opportunity for right party. 

Address: The Lippincott Company, Cincinnati, O. 


WANTED—Reliable machine man for tomatu season, not to ex— 
ceed three months Have Canco machines. 
wages wanted in first letter. 
Ky. 


Give references and 
Address P. O. Box 104 White Plains, 


WANTED—First-class man to work in can shop on Double 
Seamers Only those fully qualified need apply. Prefer man who 


is handy on other machines. Address Box B-1087 care of The 
Canning Trade. 


SITUATIONS WANTED 


MAN of long experience selling canned foods desires to 
make connection with progressive house, Baltimore preferred, 


as Sales Manager. Address Box B-1069, care of The Canning 
Trade. 


WANTED—Position in the South as manager er superintendent. 
Successful packer of Sweet Potatoes, Tomatoes and other vegetables. 
Capable executive, builder, and mechanic. Wish position where I 
will have opportunity to make permanent connection. Available 
August Ist. Address Box B-1086 care of The Canning Trade. 


WANTED—Parties desiring to learn the art of process- 
ing and canning a full line of vegetables and fruits, etc., com- 
prising more than one hundred different articles, thereby fit- 
ting you to earn salaries ranging from three to five thousand 
dollars annually as superintendents and managers to join our 
course in canning and processing on easy term plan. For full 
particulars address “Course in Canning,’’ P.O. Box 289 St. 
Cloud, Minn. 


CHEMIST—University instructor in chemistry, experi- 
enced in tomato pulp and catsup canning and Howard method 
of laboratory control, desires summer position in New Jersey, 
Delaware or Maryland cannery. Best references. C. C. 
French, Harrison Laboratory, University of Pennsylvania, 
Philadelphia, Pa. 


WANTED—A really first class Chef with expert knowledge of 
the manufacture of all tinned, bottled and packed food stuffs. Must 
be man of wide experience, capable of inventing new recipes and 
able to control large staff. Good salary to the right man. Fullest 
particulars must be given. Address Box B-1089 care of 

The Canning Trade. 


Connection wanted as Superintendent or General Foreman by 
dependable Americin with sound executive ability, in manufacturing 
of cans. Successful handler of help setting up machinery, and in- 
creasing production. Last 12 years with large can manufacturing 
concern. Can furnish satisfactory credentials. Age43. Married. 
Address Box B. 1088 care of, The Canning Trade. 
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Complete Course 
in Canning” 


FOURTH edition, completely revised May 1919. ‘‘A Complete Course 
in Canning”’ contains a thorough exposition of the most practical methods 
of packing Canned Foods and of Preserving Fruits, Vegetables and Con- 
diments. Of almost inestimable value to the canner this splendid book 

would prove very helpful to 
the canned foods broker and 
also to the wholesale and to 
the retail distributor of canned 
foods because of the vast fund 
of information in regard to 
canned foods which it contains. 


Everybody interested in the 
production and in the distribu- 
tion of canned foods should 
have a copy of ‘“‘A Complete 
Course in Canning.”’ 


Published by 
THE CANNING TRADE 
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ESTABLISHED 1878 


The Markets 


BALTIMORE, JULY 9, 1923 


WEEKLY REVIEW 


Small Orders Filtering Through—The Market Is Dead to Influ- 
ences—Some Sections Burning Up, While Others Have Too 
Much Rain—Peas in Wisconsin—Cherries in Michigan 
There Have Been Very Few Market Changes. 


HE Market—“Medium-sized orders, filtering through” is the 
T generous way in which one of our leading brokers speaks 

of the demand for canned foods. “Medium” is susceptible 
of comparison, and it depends upon the one talking of the orders; 
but the “filtering through” about truly represents the condition 
of the market—they seem more like leaks than forceful orders. 
The canners can have no complaint if the buyers do not buy, for 
that is their business, and they will buy when and as they please, 
and most of all it is none of our business, except that we must 
recount the market and its doings as they are done. “But,” 
cries the canner. “if they do not buy now, they will have to pay 
more money for the goods later on.” All right, they are willing 
te do that, and certzinly the canners should be willing to take 
more money for their goods. They are going to buy only when 
they want the goods and just as they want them, and having 
entered quite liberal future orders on most lines, they are will- 
ing to wait the receipt of these futures. They are viewing with 
some alarm the bad reports coming from the pea canning fac- 
tories, but are not doing much more than stirring from cne foot 
to the other; they hear from all sections that spot tomatoes are 
cleaned wp and out of the market, but they do not even grunt 
and turn over at that news; and word comes down the line that 
spot corn is going, going and is about gone, and that new corn 
is late and a long ways off, but that is not giving the buyers any 
gray hairs Such things as this used, formerly, to affect the 
market and a great many canners are still trading in this old- 
fashioned style, saying to themselves that buying ought to be 
brisk when that cleaned-up news reaches.the buyers. This whole 
year has been busy knocking down old and well known theories, 
and things are not what they used to be. Dempsey won, but he 
did not knock out Gibbons, as everyone seemed to think he would. 
That is the way things are going in these days of ’23; and what 
is being done in the markets of the world is also being done 
with the crops of the world. Note peas, for instance, and the 
reports coming from the canneries: instead of a whopping big! 
pack, bigger than ever before, one thing and another has cut the 
crop and vield until the pack now seems to promise to be smaller 
than last year, and possibly considerably so. It has been so 
with every article packed so far this season, and the wise buyers 
are commencing to take this into consideration. They are saying 
that there will be 2 big tomato pack this year, a big corn pack, 
ete., ete., because that is good for the buying end, but they are 
watching very closely and won’t be caught napping. 


The Crops—A report of the condition of crops in all sections 
of the country continues to show a widely differing variety of 
conditions: there are sections where they are still having too 
much rain, seems difficult for us to believe, but it is a fact. 
Most sections, however, have had more heat and drouth than they 
want or is good for the crops. Just read the crop reports printed 
elsewhere and try to form in your mind the weather conditions 
existing in heavy canning sections. One part of a State burning 
up; the other end of the same State says being drowned out. 
The safest thing to do is to throw the two together and you will 
find a good average, and that is about it. In this immediate sec- 
tion it does not seem to know how to rain. We had a short relief 
from the intense hot weather of June, and 2 bare sprinkling of 
rain; and it has tried several times tv rain, but one could almost 
count the drops, and so pastures and fields have turned brown 
and dry, and the ground is baked as hard as bricks. A good, big 
rain threatened us on 4th of July efternoon, but little came of it 
here; to the north and west of us, nearby we mean, they had a 
downpour and very heavy hail. And thus it goes, a feast or a 
famine in this funniest of years. And yet the summary of the 
crop conditions promises fairly good returns if the weather con- 
tinues to be favorable to crops. 

Speaking of pea canning in Wisconsin, the Grocers Supply 
Company, under date of June 30th, says: 

In our three last market letters we used the ex- 
pression, “Mest anything can happen to the pea crop 
yet.” It has; about evervthing that could. First, it 
was dry and cold. Then it was wet, with nine days of the 
most intensive hot weather the State has ever experi- 
enced. Now we are having more rain, with tempera- 
tures down in the forties. Lice and blight would com- 
plete the list. 

The extreme hot weather has played havoe with the 
Alaska pea pack down State. The yield is very short, 
and the quality is very unsatisfactory. Practically no 
fancy peas have been packed, and net very many stand- 
ard 4s. The pack up State is just starting, and is not 
far enough along to get a definite line on it. We antici- 
pate the yield will be much better, and we hope the 
quality will be better than down State. 

Reports on the condition of the sweet pea crop 
down State are contradictory. One section, containing 
eight or ten factories, report their entire sweet pea 
rereage ruined by the hot weather. This has not yet 
been confirmed by our field men. Other sections down 
State repcrt their sweet pea acreage much improved by 
rain and cooler weather. Sweet peas up State are still 
apparently in excellent condition. 

Deliveries on fancy and standard No. 4 Alaskas will 
be very short. Buyers are scrambling to cover their 
shertages by buying extra standards. There has heen 
a sharp edvance in price all along the line. It is very 
difficult to place orders for anything, especially fancy 
and standard No. 4 Alaskas. 


We have before commented upon the condition of fruits in 
Michigan, but someone got a report into the Central Western 
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markets that the strawberry crop of that State was a big one, 
and the cherry crop, too. All now know that but a fraction of 
orders could be filled on strawberries, and here is what the Sec- 


retary of the Michigan Canners’ Association just said about 
cherries: 


Just received another communication from the Sec- 
retary of the New York Canners’ Association regarding 
cherries. He states the following: “Our cherry crop 
is certainly spotty, and it is very hard to estimate what 
sort of a yield will be secured. I do not think the frost 
did us much damage, but certainly some of the trees 
were weakened by heavy bearing last year and poor 
care. 

The consensus of opinion seems to be that we will 
have from 60 to 70 per cent of last year’s crop. You 
will remember that that was a very heavy crop, and I 
feel that with this reduced yield we will still have plenty 
ef cherries. 

The prevailing price here has been 5c but I under- 
stand that several canners within the last week or so 
have been paying 5% or even 6c, Wow they can justify 
this higher price with the low price which some of them 
expect to receive for the finished product is more then I 
can understand” 


In Michigan it appears that we formerly over-esti- 
mated our cherry crop. In Beulah county, for instance, 
the cherry crop won’t be over 50 per cent. Around an- 
other section where they have started to can, the early 
Richmonds are turning out about 10 per cent of last 
year. Another large cherry section, where mostly early 
Richmonds are grown, the cherries are the smallest that 
I have ever seen. They have started to can in this sec- 
tion, and it takes about 115 pounds to fil! one dozen 
No. 10 cans, as the cherries are mostly pits. 

What is true regarding New York State is also true 
regarding Michigan. The crop is certainly spcetty and 
evidence of shot hole fungus have appeared. 

Market Changes—The holiday quieted down the whole mar- 
ket. Fancy shoepeg corn is marked out of quotation. Extra 
standard crushed corn is quoted at 95c. Peas are quoted lower 
all along the line, while other reports say the markets elsewhere 
are stiffening. Some tomatoes are lower, there being a reduc- 
tion noted this week in our markets. Blackberries, which are 
very scarce hereabouts, owing to the drouth, are quoted higher 
and strawberries lower. No. 10 gooseberries are quoted at $8.50, 
No. 10 water strawberries at $8.00, No. 10 blackberries at $7.50. 


NEW YORK MARKET 


The Trade Takes Holiday—Opinion Favors Good Tomato Pack— 
Prominent Brokers in Bankruptcy—Salmon Firmer— 
Standard Peas at a Premium—lInterest in 
Fruits—Sardine Run Light. 

New York, July 5th, 1923. 


JLIDAY Interrupts Trade—Business in the local canned 

foods market has been interrupted materially this week 

by today’s holiday. A mid-week holiday at any time of the 
year is well calculated to put a crimp in the week’s trading. At 
this time of the year a mid-week holiday is well-nigh disastrous. 
Thus, there are few developments of importance to be reported 
at this writing. 

Food for Good Tomato Pack—Distributors are looking for 
a heavy pack of tomatoes in the Tri-States this season. Reports 
received from usually well-posted brokers at packing points state 
that a normal acreage of tomato plants has been set for the 
1923 crop. Although the season is two or three weeks late, 
nothing save an early frost is expected to prevent a full yield. 
The most uncertain factor in the situation at this writing is the 
labor shortage, and the probability that high wages will be paid 
throughout the packing season. Demand for tomatoes, both 
spots and futures, has been rather quiet this year. 

Cannery Buys Vessel—According to the United States De- 
partment of Commerce, the Cambridge Manufacturing Co., of 
Cambridge, Md., has received a contract from the Philips Pack- 
ing Co. for a 120-ton wood vessel. It is believed that the vessel 


will be used to bring cannery supplies and raw materials to the 
Philips Co.’s plant. 
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In Bankruptcy Court—An involuntary petition in bankruptcy 
was filed a few days ago against U. H. Dudley & Co., prominent 
brokers. The petitioning creditors alleged that the firm, the 
members of which are W. D. Breaker, Hayden Dudley and C. 
Weisl, made preferential payments aggregating $375,000 to the 
Irving Bank-Columbia Trust Co. and the National Bank of Com- 
merce. The petitioning creditors are the First National Bank of 
Boston, holding notes of the firm for $100.000 not yet due, with 
a deposit of $28,020 to offset the claim; Corn Exchange Bank, 
of New York, holding notes aggregating $25,000 not yet due, 
and with a deposit of $74,607 to offset the claim, and asserts a 
contingent claim amounting to $16,594 in addition to the note 
claim, and J. Allen Thompson, $9,384, representing the balance 
due on a $50,000 note held by the Fifth National Bank, of Phila- 


celphia. No estimate of the firm’s liabilities and assets was given 
in the petition. 


Pink Salmon Firmer—With spot stocks of pink salmon rap- 
idly dwindling, some of the Seattle holders have advanced the 
market to $1.35, f. o. b. While buyers are not yet willing to pay 
this price, the advance has had the effect of stimulating buying 
of the small stocks still available at the old price of $1.30, and 
an early cleanup of the cheaper holdings is in sight. British 
Columbia packers have named opening prices on new chums and 
pinks for export at $4.50 per case for tall chums, $6.00 for 
halves, $5.00 for tall pinks, and $6.50 for halves. 


To Can Haytian Pineapples—An Associated Press dispatch 
from Port-Au-Prince, dated July 1, says: “A concession for the 
canning and export of pineapples has been awarded by the Hay- 
tian Council of State to an American company. While Hayti 
raises large quantities of pineapples, none has been exported 
in the history of the island. 


Michigan Fruit Packing On—-Berry and cherry canning in 
Michigan is on in full force, but the demand has eased off con- 
siderably. Canners have reduced opening prices on cherries to 
$9.00 to $9.75 per dozen for 10s, and with supplies of fresh fruits 
reported as heavy, buyers are holding off placing additional busi- 
ness in the hope that the general market will weaken when the 
pack is in. Sales of berries on future contracts at firm prices 
have been quite heavy this year. 


Agree On Tuna Price—Reports from California state that 
the packers and fishermen have agreed upon a price of $200 per 
ton for the 1923 season’s catch of whitemast tuna, this price being 
about 35 per cent over that prevailing last year. Asa result, the 
trade is looking for a high market on 1923 pack. In this con- 
nection one prominent factor estimates that the 1923 opening 
en whitemeat will be $9.00 per case of 48 halves. Stocks of 
spots are scarce, and an active demand for new pack for early 
shipment is anticipated. Packing starts this week. 


Selling Canned Meat—With the camping and vacation season 
at hand, wholesale grocers report that they are getting a heavy 
demand for canned meeats of all descriptions, and sales are on 
the increase. Stocks of surplus army canned meats have been 


practically cleared, so there is little competition from this quar- 
ter this year. 


Premiums for Standard Peas—While local jobbers are, of 
course, loath to discuss the situation, it is reported from cannery 
sections that wholesale grocers and chain-store buyers are offer- 
ing premiums of 5 to 10 cents per dozen for early deliveries of 
new-pack standard peas. Buyers are reported to have bid as 
high as $1.85 per dozen, cannery, for spots Wisconsin standards, 
with practically nothing available even at this high price. With 
the Maryland and Delaware pea pack over, and canners making 


short deliveries, the shortage of standard peas still continues 
marked. 


Interest in Fruits—Interest in the local market is centering 
in new pack California fruits. All of the leading packers are 
expected to name prices within a day or so, and there is keen 
interest in the trade as to what the price basis will be. Reports 
coming through from the Coast indicate that a firm opening is 
in sight and a strengthening of the spot markets is anticipated, 
if these reports give a true line on the situation. Eastern buyers 
will have to pay higher rates on all water shipments for this 
season’s pack, as a result of the truce in the rate war among the 
steamship lines competing for this class of business. 


Sardine Run Light—The run on new-pack Maine sardines 
has been rather light and packers are just about able to take 
care of current demand for 1923 pack, without accumulating 
much in the way of surplus. Prices remain firm. 


Increase Tomato Acreage—Reports from Indiana packing 
centers state that Indiana’s tomato acreage has been reset In 
the field, and it is estimated that the total acreage this year will 


July 9, 1928 


exceed that for 1922 by 12,000 acres. The Indiana canners are 
holding firm on the basis of 60 cents for 1s, 90 cents for 2s, $1.30 
for 3s, and $4.25 for 10s, and believe that with the general short- 
age of tomatoes in canners’ and distributors’ hands they will 
be able to market their entire 1923 pack at full prices. | The 
carryover from the 1922 pack held by the canners is practically 
cleaned up. “NEW YORK STATER. 


ST. LOUIS MARKET 


Market Shows Improvement—Buyers Show More Interest for 
Both Spots and Futures—Room for Better Buying— 
Corn Stocks Exhausted—Tomato Prices 
Firm—Pea Pack Holding 
Attention. 


St. Louis, July 5th, 1923. 


HE Market—The canned foods trade in St. Louis was bet- 
T ter in every way last week. Retailers have been buying 

more freely, their shelves being pretty well _depleted 
through the period of non-buying. The jobbers are feeling much 
better than they have, and are paying more attention to future 
purchasing in all lines and are buying spot stock in more fre- 
quent and ever-increasing quantities. Retail stocks of canned 
foods are, in the main, light, and the result has been that con- 
siderable reordering is being done. Now that pleasant weather 


prevails—and indications are that this condition will continue— 
farmers will begin to visit their respective towns to buy. Whole- 
salers have reported that until the past few days, in many locali- 
ties, their salesmen on the road have been delayed in making 
their schedules. The usual reasonable falling off in the demand 
for canned foods is reported by the jobbers, but, notwithstanding 
this, prices have been pretty well maintained, and sales for 
canned foods for fall and winter delivery were fully up to 
expectations. 


The wholesalers themselves are not buying as freely as they 
should. Up to the present time they have been restricted buyers, 
and even the popular and well-known packs have not been bought 
as readily or ag extensively as in normal seasons. Some of the 
best-known and largest canned foods brokers state they do not 
remember such a season. Purchasing of all lines is still on a 
hand-to-mouth basis. 


Spot corn of the batter grades is now practically exhausted. 
Canners are about sold up and are refusing additional business in 
this item Growing conditions are good to date, although diffi- 
culty is beginning to be experienced with chinch-bugs, which may 
affect both quality and tonnage of coming crops. Fancy corn 
will remain searce until the new pack is available The call is 
light and does not go beyond the normal seasonable demand. 
Prices are steady, but on standards it is quiet. 


Tomato prices are firm and moderate jobbing lots are being 
sold. There is a steady flow of business from canner to jobber, 
but there is no excitement on futures. The scarcity in spots 
is commencing, and some trading is being done to cover July 
requirements. It is predicted that the carry-over from last sea- 
son will be the smallest for many years. Last year it was also 
small. There is little or no speculative demend and the jobbing 
offerings are not extensive. 

Old-pack string beans are about exhausted and the new 
pack is going out about as fast as it is made. 

The condition of the Wisconsin pea pack is causing con- 
siderable concern here. From letters received by some of the 
brokers here there probably will be only about 60 per cent of 
the pack. According to one canner, the hot, dry spell of several 
weeks ago did much damage in some sections. That seems to 
be the condition in many other sections of Wisconsin. It looks 
as if the pea canners will be compelled to make short delivery 
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this year. Indiana conditions, thus far, are excellent. 


Fruits remain neglected in 2 jobbing way, although there 
are a few movements from the jobber to the retailers. The com- 
ing year’s pack of fruits promises to be heavy. In Southern 
Illinois, rains and cooler weather have done much benefit to the 
berry crop. Those that threatened with burning up a short 
time ago will have a chance to ripen. One of the biggest crops 
of dewberries in years is being gathered this year. In some 
fields farmers are permitting friends to pick them without cost, 
while in others they are obtainable at 25 cents a gallon. Others 
are picking and sell at 50 cents 2 gallon. One farmer east of 
Edwardsville turned his field over to more than fifty pickers, 
charging them $1 each, without a limit on berries. The pickers 
carried away more than 100 bushels. The crop of blackberries 
will be large and some of the early varieties will be marketed 


during this week. Home-grown peaches have been selling at 
$2.50 a bushel wholesale. 


As was mentioned last week, the strawberry crop in the 
Ozarks was very heavy, and there was a big pack. From Micn- 
igan comes the information that only a fair pack was made in 
that State. From the same State comes the information that the 
cherry crop will be a good one, and the quality will be up to the 
average. 

The glass pickle season is now on, and the factories in this 
territory are all heavily oversold and are working nights in an 
endeavor to supply the demand. 


Canned milk is selling very well and at steady prices, with 
the anticipation in July of an advance. According to available 
information, there is a smaller available stock in the hands of 
the manufacturers than a year ago. This condition was brought 
about in part by the late season and resulting in light milk flow, 
which cut down the production. Another influence was that con- 
densary outputs have been affected by the competition of raw 
milk on the part of butter and ice-cream manufacturers and of 
fluid milk dealers. While these other more attractive outlets 
for milk made it possible for condensaries to more nearly control 
production, for which reason alone they afforded a welcome 
relief from the surplus milk problem, nevertheless a good many 
manufacturers would not have been concerned if stocks had 
shown a heavier accumulation on May 1, as by this time stock- 
ing up for the season is light. 


Sugar, with a reduction in list price by all refiners to a 
price that is considered fair by all in the industry, has taken 
a decided look upward. The demand, while still less than normal 
for the season of the year, is improving in demand every day, 
and presages a return to its own within the next week or ten 
days. “MISSOURIAN.” 


CALIFORNIA MARKET 


Demand for Low Grade 1922 Packings—Large Buyers Holding 
Off on This Year’s Goods—Growers Holding Off Naming 
Prices on Pears—Some Canners Did Not Touch Apri- 
cots, and Most of Crop Has Been Dried—Sal- 
mon Prices Named — Lower Prices on 
Cherries—Tomatoes Cleaned Up— 

Coast Notes of Interest. 


San Francisco, July 5th, 1923. 


HE Market—Market conditions have shown but little change 
i here during the past week. There is is still a fairly active 
demand for stocks of the low grades of the 1922 pack of 


California fruits, but not a great deal of activity is being shown 
in regard to new pack goods. Definite prices are being quoted 
by a few small packers, and others are attempting to book busi- 


: 
i 
Bec 


32 THE CANNING TRADE. 


holding off until the big canning interests are out with definite 
yates, which will probably be shortly after the Fourth of July. 
Canners, in turn, are not making purchases of canning stocks 
at the prices named by growers, so that the situation is a wait- 
ing one. In the meantime spot stocks are being whittled down, 
and it is very likely that these are lower than is generally sup- 
posed. 

Pear Prices—Growers are still withholding opening prices 
on canning pears, but these must be announced shortly as fruit 
is already ripening in favored districts. The early fruit is being 
shipped to the Eastern markets, and excellent prices are being 
secured, but there is no assurance that these will keep up. Can- 
ners do not seem to be willing to pay within $20 a ton of what 
they paid last year for Bartlett pears, while growers are not 
willing to make such drastic price concessions. 

Apricots—The cool weather that has been experienced alli 
through June has favored the growers of apricots, enabling 
them io harvest the crop in the San Joaquin Valley and the 
southern part of the State without loss. Some of the valley 
canneries did not operate on this fruit, and others handled only 
{fruit that nad been contracted for, so that much of the crop has 
been dried. Growers in the San Francisco Bay district whose 
crops usually go to the canneries, are greatly disturbed over the 
market situation. They claim that they are being oifered but 
$25 a ton for fruit, and that the cost of growing and harvesting 
the crop is $45 a ton. This year’s crop is an immense one, and 
apricots of last year’s pack are still to be had in almost all 
grades. Some interests are predicting a price of $2.00 a dozen 
for No. 2% choice apricots, which would be a heavy decline from 
last year’s price of $2.70. Last year many growers received $100 
a ton for canning apricots, and it is not likely that any will re- 
ceive half as much this year. 


Salmon—Opening prices have fully been named on Columbia 
River chinook salmon, and these range well over those of last 
year. Confirmations of orders are general, however, and the 
output does not promise to equal the demand. The opening 
prices are $250 for halves, $4.00 for pound flats, and $5.50 for 
ovals, f. o. b. canneries. All canned fish seems to be in good 
cemzad, with stocks limited. Surplus stocks of salmon are now 
»t low ebb, and all grades promise to be cleaned up before stocks 
arrive in quantities from Alaska. One shipment of 22,000 cases 
of new pack fish has been received from Alaska, and the Pacific- 
American Fisheries now has seven plants in operation. The run 
of fish is reported to be good. Stocks of high-grade tuna fish 
in Californiz are limited, and buyers are commencing to turn 
their attention to other grades, such as striped and bluefin, which 
are in good supply. Practically all of the fish being purchased 
in Pacific Coast markets is for immediate shipment. 

Cherries—The packing of cherries in California is ahout at 
an end, and prices on this article are lower than those announced 
in May. The large interests are maintaining opening prices, but 
some outsiders have sold No. 2% choice as low as $3.20. This is 
25 cents a dozen lower than the opening prices. Late rains did 
some dumage to the crop, but the pack hes been up to expecta- 
tions. 

Asparagus—Some packers are still operating on :rsparagus, 
but the late output will be light, and the deficit in the expected 
pack cannot be made yet. It was anticipated that the pack this 
year would show a substantial gain over that of 1922, and orders 


were booked with this in view; but the cold spring upset all cal- 
culations. The pack may possibly equal that of last season, but 


cannot be much larger, and pro rata deliveries will be the rule. 

Tomatoes—Spot stocks of tomatoes in this market have heen 
ahout cleaned up and there is a good call for goods for future 
delivery. Growers have been encouraged to increase their acre- 
age, and the ovtlook is for a good pack in California this year. 
Tomatoes are regaining their old-time popularity as a canned 
food, and the surplus stocks that accumulated following the war 
seems to have gone into consumption. 
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Coast Notes—Superior Judge J. A. Allen, of Visalia, Cal., 
is considering the first of a series of cases involving the alleged 
refusal of growers of olives to make deliveries to the Curtis 
Corporation of Los Angeles. The trouble arose last year after 
growers had sent a delegate to the Los Angeles plant to investi- 
gate short weights and other discrepancies. Following his re- 
port growers in the Exeter and Lindsay districts refused to make 
deliveries, and the Curtis Corporation sued for damages, claim- 
ing that it had lived up to the contract in all respects. 


The Standard Fisheries has been incorporated at San Fran- 
cisco, Cal., with a sapital stock of $250,000, to engage in the 
fish-packing business. The subscribers are: Joseph R. David- 
son, S. Compagno, Albert Tofanelli, M. Martinelli and Arthur 
J. Healy. 

James D. Dole, president of the Hawaiian Pineapple Co., 
Ltd., Honolulu, T. H., and H. E. MacConaughey, in charge of the 
San Francisco office of this concern, sailed for Honolulu, June 
27, on the liner Maui. 


Additions are to be made this season to the olive pickling 
and packing plants of the Ehmann Olive Co., the Sunical Pack- 
ing Co. and the Mt. Ida Packing Co., all of Oroville, Cal. 

Work has been commenced by Libby, Mcleill & Libby on the 
erection of a can factory at Loleta, Cul., where they operate a 
large condensed-milk packing plant. 

The announcement is made that the Home Wholesale Gro- 
cery Co., of Fresno, Cal., has been sold to Tillman & Bendel, 
Ine., of Fresno, a firm in which J. L. Geurrant and C. E. Guer- 


rant, formerly of Selalia, Mo., are interested. The formal trans- 
fer of the business will take place the last day of the year. 


“BERKELEY.” 


CHICAGO MARKET 


Reports of Pea Packing in Wisconsin Not Good—With Invento- 
ries Out of Way, Brokers Hope to See Some Active 
Buying—Brokers Hard Hit—Tomato Stocks 
About Gone—News of This Market. 


Chicago, July 5th, 1923. 


EAS—The information from Wisconsin as to the pea situa- 
P tion is not different as to the Alaska, or early, crop, and the 
canning yield is estimated at about 50 per cent of that of 


last year. Durirg the past week several good rains have pre- 
vailed in various parts of that State, which have had the effect 
to assure the canners of a fairly good yield of late, or sweet, peas. 

The packing of the late crop will begin the last of next week 
or about July 14, or a little sooner, and the positive facts cannot 
be ascertained until then. 

Brokers are feeling a hopeful expectancy because the wliole- 
sale grocers will all have their inventories figured up this week, 
and probably be ready to do some buying in an important way 
after the figures are known. 

The news of the failure of the old firm of U. H. Dudley & 
Co., the big brokers, of New York City, was a great surprise to 
ness on the basis of certain reductions from the opening prices 
of the California Packing Corporation, but the large buyers are 
the trade here. There was an impression that the firm, which 
was of long standing, was not only a wealthy firm, but of very 
conservative management. The impression is that the embar- 
rassment was caused by the erection of the big warehouse and 
offices they have recently moved into and that arrangements 
can be made through which the business of the firm can be con- 
tinued. 

It is unquestionably the case that the canned foods and dried 
fruit brokerage business in the United States has been hit hard 


July 9, 1923 


by the two or three past years of bad business and it is surpris- 
ing to many observers that the brokers have been able to weather 
the storm as well as they have, there having been very few im- 
portant failures in that line. When it is considered that the 
number of brokers in that line has almost doubled in five or six 
years past, and that the number of the wholesale grocers,— 
their customers, whom they serve—has diminished, the wonder 
grows still more. There have been a number of retirements and 
withdrawals from the brokerage business, of course, and many 
consolidations, but the number of brokers competing in those 
lines is still about double that of 1914. 

Nearly all the buyers of fancy chinook salmon, on a basis 
of subject to approval of price, in this market have confirmed 
their orders, but I am told that the orders were not as large as 
usual. 

A new feature in canning is that of pimientos. They are 
being produced and canned in Georgia, and the broker repre- 
senting the cannery told me that he had sold twenty carloads to 
come to Chicago of this season’s pack. 

These goods have heretofore been almost altogether im- 
ported from Spain and France. It is said that the product of 
the Georgia cannery is superior in quality to the imported. 
There has been a small production of canned pimientoes in sev- 
eral localities of the South for a number of years, but the can- 
ners have had a hard struggle to secure the acreage or growth 
and to get them introduced when canned in competition with the 
imported. The venture seems to have at last succeeded, how- 
ever, and is now one of the aded features of the canning industry 
of a permanent and growing character. 

This town is practically “running on its rims” on canned 
tomatoes. The jobbers are buying from each other whenever 
a seller can be found and one of the big chain grocery stores 
here is selling out a block of Indiana 2s, extra standard, at $1.10, 
Chicago, under canners’ labels. 


THE CANNING TRADE 


It is the only lot, I am told, to be had in a jobbing way, as 
the warehouses are all out of stock of canned tomatoes in all 
sizes. 


Malcolm McNeil, probably the oldest wholesale grocer in 
active business in the United States, died at his home in Chicago 
this week. He was 91 years of age, and came down to business 
every morning at 7:30 o’clock almest up to the day of his demise. 

He founded the firm of MeNeil & Higgins in Chicago in 1872, 
and this firm was afterward merged with the Durand McNeil- 
Higgins Co., of which corporoation he was, until recently, chair- 
man of the Board of Directors. He was the father-in-law of 
Oscar B. McGlasson, formerly president of the National Whole- 
sale Grocers’ Association. Malcolm McNeil was justly famed 
for his unswerving integrity and undeviating adherence to fair 
and just business methods. 

Many who knew him will regret to hear of the death of John 
A. Tolman & Co., Chicago wholesale grocers. 

At the discontinuation of that firm he accepted a position 
with Sheppard-Strassheim Co., of Chicago Wholesale Grocers, and 
more recently went into the automobile accessories business. He 
was very highly esteemed by the brokers of Chicago who came 
in contact with him as a buyer, and was a man of fine education, 
cultivation and courtesy. In fact, he was a man of lovable char- 
acter and a merchant of ability. 


“WRANGLER.” 


THE UNNECESSARY SEX 


Mother (leaving Egyptian room in museum)-—What did you 
think of it, dear? 


Dorothy—Well, it was all right, but I don’t see why there 
were sO many mummies and no daddies.—Life. 


HERCULES SANITARY FLEXIBLE STEEL CONVEYOR 


The sanitary belt with the square mesh. 
Tables, Scalders, Washers and Exhausters. Made any size. 
If your dealer doesn’t handle, write for catalogue and prices. 


MANUFACTURED BY 


LA PORTE MAT & MFG. CO. 


Used for all conveying purposes, on Sorting 
Kasily cleaned and durable. 


La Porte, Indiana 


contractors. 


request. 


PUBLIC SALES 


This shoe is guaranteed one hundred 
percent solid leather, color dark tan, bel- 
lows tongue, dirt and waterproof. The 
actual value of this shoe is $6.00. Ow- 
ing to this tremendous buy we can offer 
same to the public at $2.95. 


Send correct size. Pay postman on de- 
livery or send money order. If shoes 
are not as represented we will cheer- 
fully refund your money promptly upon 


National Bay State Shoe Company 
296 Broadway New York, N. Y. 


We have purchased 122,000 pair U. S. 
Army Munson last shoes, sizes 54 to 12 
which was the entire surplus stock of one 
of the largest U. S. Government shoe 
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THE PERFECT DRY PASTE 


_JELLITAC 


Made from wheat 
Send for sample 
Arthur S. Hoyt Co., 
90 West Broadway New York City 


JELLITAC 


stick? 


MANUFACTURERS 


ALICEANNA and SPRING STS., 


H. D. DREYER & CO., Inc. 


BOXES and BOX SHOOKS 
FOR THE CANNERS 


BALTIMORE, MD. 


store Tomatoes, Corn, or other Canned 


arrange this for you. 


Bradstreet’s and Dun’s. 


Phone: Plaza 3463-3464 


Howard E. Jones & Co. 


BROKERS -- DISTRIBUTORS 
Canned Foods 


203-5 CARROLL BLDG., BALTIMORE & LIGHT STS. 
Baltimore, Md. 


PACKERS: What have you to offer from last season’s pack--- 
also quote us your price on New Pack. 


Write us. Do you 
Foods in Baltimore 


Warehouses for mixed cars or awaiting advancing market? 
If you need liberal loans on your warehouse receipts, we can 


REFERENCES:- Atiantic Trust Co., Baltimore, Md. 


PRICES-—— 


A reference book for every buyer, broker, 
salesman or distributor of Canned Foods 


= you acopy? A letter addressed to 


Room 1358, 120 Broadway, New York 
City, will bring one to you promptly. 


American Can Company 


1002 


Continental. Can Company, Inc. 


will quote prices on Cans upon 


application. 


7 34 
Staty 
S Of 
Industry 
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CANNED FOOD PRICES 


Prices given represent the lowest figure generally quoted for lots of wholesale size, usual terms f. o. b. 
Baltimore (unless otherwise noted) and subject to the customary discount for cash. *** *Many canners get 


higher prices for their goods; some few may take less for a personal reason, but these prices represent the 
general market at this date. 


Baltimore figures corrected by these Brokers: 


({) Thos. J. Meehan & Co. 


(+) Jos. Zoller & Co.,Inc. (§)Wm.C. West & Co. 


(*) lloward E. Jones & Co. New York prices corrected by our special Correspondent. 
Canned Vegetables PRICES—Continued c FRUITS —Continued 
ASPARAGUS*— (California) California, No, 244, Coast... 175 alte. 

White Mammoth, No. 2%4........- . O. Factory : 
White Mammoth; Peeled, No. Out Extra Standards, No, 2, in Syrap:. 1.00 1:15 
Green 2% 3.90 Balto. N.Y. Standards, No.’ 3. in 1.00 1.20 
Green Beans, Green Limas...... 1.40 1.40 Standards, No. 8, in Syrup........ 1.50 1.40 
Large, No. Cut 3.85 With Dey Denne, Extra Standards, No. 8, in Syrup.. 1.60 {1.50 
Green, Medium, No, Out 3.70 New York Bahama Sliced, Extra, No. 2....... Out Out 
White, Small, No, h Grated, Extra, 
Green, Small, No Out 3.50 QUEET POTATOES? Bahama Grated, Extra. No. 2...... Out 
Tips, White, Square, No. 2%...... 83 85 Bahama Grated, Ex. Std, No. 2.... ..... Out 
Tips, White, Round, No. 2%...... sien Standard, No. 2, f. o. b. county... 2s ; Hawaii Sliced, Extra, No. 2%...... 00° «4.15 
Tipe, Green, Square, No, 2% ose Standard, No 8, f.o.b. Baltimore... he ba Hawaii Sliced. Standard, No. 2%.. 3.50 3.75 
Tips, Green, Round, No. 2%....... > County..... Steel. — 2.85 
BAKED BEANSt f. awaii Slic tandard, No. 2.... 3.00 2.55 
Standa No. 10, f.o.b. ‘Coun Out 93.25 
Fancy, No. 10, f.o.b. Baltimore... Out Qut Crushed Extra, No. Out 
In Sauce, Jersey, No. 10, f.o.b. Factory...... Out Eastern Pie, Water, No. 2......... Out .... 
Plain. 150 1.45 Standard, No. 10, f.0.b. Baltimore.. Out 5.50 Eastern Pie, Water, No, 10........ 
in Sauce, Me. Standard, No. 10, f.o.b. County.... Out .... Porto Rico, No 
BEANSt Sanitary 8s, 5% PLUMSt 
String, Standa e Standard, No. £.0.b. Baltimore.. 1.75 2.00 Syrup, No. 2... 
String, Standard Cut ite, No. Standard. f.0.b. County 1.70 nom Water. No. 16...... 
White Wax. No. Standard. No. 2. fob. County "921% 4.95 Syrup, No. 1....... 
Limas, Extra, NO. 71.00 ‘onds, » fo more.. .... RASPBERRIES 
Standards, Standard 9s, f.o.b. Baltimore...... Out _.87% Black, Water, No. 1.75 1.80 
Limas, Soaked, No. 2....... 0.75 Standard 1s, f.o.b. Baltimore..... Out 4.80 
Red Kidney, Standard, No. 2......  .90 4.90 Standard 1s, f.o.b. County......... Out 4.75 
yyrup. 
Standard, No. 65.70 Preserved, NO. 230 12:40 
Comms Canned Fruits Standard, No. 1-60 91.50 
Std. Evergreen, No. 2, f.o.b. Balto. Out 1.90 ra, Preserved, No. 1.......... ue Bee 
Std. Evergreen, No. 2, f.ob. Co.... Out 4.85 115 2.90 
Std. Shoepes, No. 2, fob. Qut Heine. No, 10. 
oepeg, 0. . 1.0.B, eee 
Sid, No. to Out 11.20 4:50 Standard, Water, No. 8.00 910.00 
ancy Shoepeg, f.o.b. vs Maryland, No. 3, f.o.b. 1.10 O Can Fis 
Std. Crushed, No. 2, Baltimore.. -90 ¥ .85 Pennsylvania, No. 10, f.o.b. Balto 3.25 bn Lanne’ Fish 
Std. Crushed, No. 2. f.o.b. Co..... .85 4.85 Maryland, No. 10, f.o.b. Balto..... 3.00  .... Standard. No. 2 2.25 
x. St rus * OBSTER* 
Extra, No. 2, f.o.b, County........ California Choice, No, 2%........ 2.75 2.65 Flats, Whi, 38.00 
Extra Standard Western, No. 2.... ..... Out BLACKBERRIES$ Flats, 22.080 
HOMINY? OYSTERSS 
Standard, Split: No. 3.00 Standard, No. in 1.25 41.50 br 
MIXED YROBTABLES FOR sourt BI UEBERRIES Standards, 8 oz..... 
90 Maine, No. 10.00 Selects, 6 265 
OKRA AND TOMATOESt CHERRIES$ 2.30 
Seconds, White, No. 2......... ... 1. 
No. 1 Sieve, f.o.b 91.75 No. 8. Out 1.37% 
f.o.b, Baltimore. -.... 2:25 $2.60 Red Pitted, No. Columbia, Tall, No. Out 
No. 2 Sieve, 28, f.o.b, 11.60 Sour Pitted Red Columbia, Flat. No. Om 
o.b. Baltimore. . 1.75 1.75 tandard Columbia, Flat, No. %4.......... Out 
o.b. Baltimore. . 1.40 1.30 GOOSEBERRIES8 Medium Red, Talls. 
No 4 Sieva, 2s, ‘too, factory...... 285 Standard, No. 2.......... 165 SHRIMPS 
aitimore. ° . 
Blew, Standard, No. 8.50 98.50 Wet or Dry, No 11,60 
Seconds, 28 Out Out Wet or Dry, No. 1..... 3.00 
E. J. Standards, 1’s, No. 4 Sieve.... Out Out ce, No. C.. SARDINES—Domes 
E. J. Sifted, 1’s, No. 8 Sieve........ 90 Out California Stand., No. ¥. 1.90 1.95 F. 0. B. Eastport, Me 1923 pack. 
E. J. Ex. Sifted, 1's, No. 2 Sieve.... 1.20 Out Oil, Keyless ; 3.50 
Fancy Petit Pols,, 000. 1.30 Out PEACHESt Oil, Key.. 4.00 
Extra Sliced Yellow, No 1........ 1.40 11.50 
Standard White, No. 2............. Out Out 
Standard, No, 4.50 §4.00 Extra Standard Yellow, No. 2. $1.50 % Mustard. Keyless 8.25 
Squash, No. cee Seconds, White, No. 2...... Out {1.10 
Standards, Yellow. No 3...... 1.75 92.85 Oval, 
Standani, Extra Standard Yellow, No. $..... 2.00 {2.20 TUNA FISH—White, per Case 
Seconds, Yellow, No. 3............ IB 24.00 
SPINACH? Pies, Unpeeled. No. 110 (1.15 alifornia, Ys, Blue Out 
No. out 1.06 Pies. He. 8 ig on Fin.........-. .... Out 
Standard, No. 1.30 1.45 California. is, Striped 00 
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The Superiority of our VINER FEEDER is con- 
clusively proven by the rapid expansion of this 
branch of our business. 


“Ask the men who use them” 


CHISHOLM-SCOTT CO., 


Columbus Ohio. 


387 E. Broad St., 


Label Pastes 


For Canners 


TINNOL The only strictly neutral 
Paste for labeling on tin. Sticks 
on lacquered or plaintin. Pre- 
vents rust spots. ! oes not affect 
the most delicate colors. Does not 
warp or Wrinklethe paper. Keeps 
sweet in any weather. Allready 
for use. 


LABEL GLUE 1608-CC This gum we 
recommend especially for use in 
the ERMOLD WORLD and similar 
makes of bottle Labeling machines 
for attaching labels onto bottles. 


MACHINE GUM For labeling on 
glassand wood. Will resist mois- 
ture and keep your labels where 
you put them. Will not affe 
gloss or stain delicate papers Al- 
ready for use. 


ARABOL LABELING MACHINE PASTE 
An adhesive of extraordinary 
merit. Much stronger than flour 
paste. Will keep in sweet condi- 
tion for more than three months. 
Made especially for the KNAPP 
BURTand MORRALmachines and 
all machines using flour paste. 


LIQUID PICK-UP GLUE No 3784-T A 
clean and highily concentrated 
adhesive, ready for use on the 
BURT and KNAPP and similar 
machines for difficult or varnish- 
ed labels. 


EXPRESS GLUE 2662-B This glue we 
recommend for the shipping and 
labeling room for attaching labels 
by hand or brush to paper, wood, 
cardboard, burlap, etc. 


All of the above preparations are packed in 55-gal. casks. 33-gal. 


barrels. 10-gal. kegs and5-gal. kegs, 


CONDENSED PASTE POWDER One pound will make two gallons or 16 
pounds of pure white paste ready for use. Much better, stronger and 
smoother than flour paste. Made intwo minutes with boiling Water 
or live steam. No acid. Will not stain. Can be usedon KNAPP or- 


other labeling machines, 


Packed in 300-lb. barrels, 150-lb. barrels, 100-Ib drums, 50-lb-drums 


25-lb. drums, 10-lb. bags. 
ARABOL WHEAT PASTE POWDER. 


Made up with cold water. Two 


pounds will make 3 gallons of thin paste or 2 gallons of heavy paste. 
Packed in 250-lb. barrels and 125-lb. bags. 


The Arabol Mnfg. Co, 


Largest Paste and Gum Manufacturers in the World 


110 E. 42nd St., 


NEW YORK 


Samples for Test on Request 
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SMILE AWHILE 


LET THE CADDIE DO IT 


The golfer gazed at his caddie indignantly. 

“A driver for this hole? Only a hundred and sixty yards? 
Why, it’s just a mashie and a put for me.” 

Confidently he stepped up to the ball, mashie in hand. 

“Chug!” 

The ball dribbled off the tee amid an eruption of clods. 

There was an instant’s silence, broken by the murmur of 
the caddie: “Now for a helluva long putt.”—Lampoon. 


A SHARP RETORT 


Do you mean to say that you shave yourself ali the time?” 
asked the barber. 

“Well, hardly,” replied the customer. “I stop occasionally 
for meals.”—Drexerd. 


THIRTY DAYS 
Judge—Guilty or not guilty? 
Rastus—Not guilty, suh. 
Judge—Have you ever been in jail? 


Rastus—No, suh;.I never stole nuthin’ before.—Royal Ga- 
oon. 


NO WAY TO TELL 


The Boss—Don’t you know when we start work here? 


The Laggard—No, sir; they’re always at it when I come!— 
Ally Sloper. 


THE HEIGHT OF ILL LUCK 


Clerk—Sorry, but I can’t cash this $25 money order until 
you’re identified. 
; Holder of Order—Gee, that’s tough. There’s only one man 
in town who can identify me, and I owe him twenty bucks! 


SCENE: A BUTCHER SHOP 
Butcher—Snap out of it, John, break the bones in Mr Jones’ 
chops and wrap up Mr Smith’s ribs. 
John (very busy)—AII right, sir, just as soon as I’ve sawed 
off Mrs. Murphy’s leg.—Cougar’s Paw. 


JUST EXAMPLES 

Prof.—Give me a few examples of interjections and exclam- 
«tory sentences. 

Stude—Please, sir, I’d rather not. 

Frof.—Don’t quibble with me. sir; give them at once. 

Stude (with a resigned air)—AIl right. Ha! Ha! ha! You 
dimn fool! Go to hell! Pish! Boo! Ah! Ho! Hum! Blaah! 
Blaah!—Record. 


MISTAKEN 


Captain (on tour of inspection)—Cook, this soup tastes 
like dirty dish water. 


Cook—That’s what it is, sir; the soup is over here. 


He (over the phone)—What time are you expecting me? 
She (icily)—I’m not expecting you at all. 
He—Then surprise you—Awegwan. 


Hubby comes home and meets someone on the steps. 
John—Who are you? 

Wife—I’m the Devil. ; 
John—Gald to meet you. I married your sister—Sun Dial. 


The Difference. 

“Did you ever meet with any accidents?” inquired the 
insurance agent of the cowpuncher who had applied for 4 
policy. 

“No,” said the puncher, then adding, apparently as an 
afterthought, ‘“‘A bronk kicked two of my ribs in one time, 
and a rattlesnake bit me on the leg a couple year ago.” 

“Great Scott!” said the insurance man. ‘Don’t you con- 
sider those accidents?” 
“Naw,” said the puncher, ‘‘they done it a-purpose. — 
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WHERE TO BUY 


———the Machinery and Supplies you need and the Leading Houses that supply them. 
Consult the advertisements for details. 


Apple Paring Machines. See Paring Machines. 
Automatic Canmaking Machinery. See Can- 
makers’ Machinery. 


BASKETS (wire), scalding, picking, ete. 
A. K. Robins, & Co., Baltimore. 


BELTS, carrier, rubber, wire, etc. 
La Porte Mat & Mfg. Co.. La Porte, Ind. 
Bean Cleaners. See Cleaning & ie Mehy. 
Beans, Dried. See Pea and Bean See 
Belting. See Power Plant Equipment. 
Berry Boxes. See Baskets, wood. 


BLANCHERS, vegetable and fruit. 


Ayars Machine Co., Salem, N. J. 

Huntley Manfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Baltimore. 

Sprague Cang. Mehy. Co., Chicago. 
Blowers, pressure. See Pumps. 


BOILERS AND ENGINES, steam. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Louis A. Tarr, Inc., Baltimore, Md. 
Bottle Capping Machines. See Bottlers’ Mchy. 
Bottle Caps. See Caps. 
Bottle Cases, wood. aoe Boxes, Crates, Shooks. 
Bottle Corking Machines. See Bottlers‘ Mchy. 
Bottle Fillers. See Bottlers’ Mchy. 


BOTTLERS’ 


Ayars Machine Co., Salem, 
Karl Kiefer Machine Co., ities, Ohio. 
Edw. Ermold Co., New York City. 


Bottle. Screw Caps. See Caps. 
Box Nailing Machines. 


BOXES, CRATES and Shooks, wood. 


H. D. Dreyer & Co., Baltimore. 
Boxes, corrugated paper. See Corrugated 
Paper Products. 
Boxing Machines, can. 
ean. 
BOX STRAPPING MACHINES 
Cary Mfg. Co., Brooklyn, N. Y. 
BROKERS. 


Thos. J. Meehan & Co., Baltimore. 
H. E. Jones & Co., Baltimore. 
J. M. Zoller Co., Baltimore, Md. 

Buckets and Pails, fiber. See Fiber Containers. 
Buckets and Pails, metal. See Enameled 
Buckets. 
Buckets, wood. 


See Labeling Machines, 


See Cannery Supplies. 

BURNERS, oil gas, gasoline, ete. 

A. K. Robins & Co., Baltimore. 
BY-PRODUCTS, machinery. 


Edw. Renneburg & Sons Co., Baltimore. 

Burning Brands. See Stencils. 

Cabbage Machinery. See Kraut Machinery. 

Can Conveyors. See Conveyors and Carriers. 
CAN COUNTERS, 


Ams Michine Co., Max, New York City. 
Ayars Machine Co., Salem, N. J. 


Can Fillers. See Filling Machines. 


CANMAKERS’ MACHINERY. 


Ams Machine Co., Max, a York City. 

E. W. Bliss Co., Brooklyn, N. Y. 

Cameron Can Mehy. Co., Chicago. 

John IR. Mitchell Co., Baltimore. 

McDonald Machine Co., Chicago. 

Slaysman & Co., Baltimore. 

Stevenson & Co., Baltimore. 

ae Markers. See Stampers and Markers. 
an Lacquers. See Laequer Manufacturers. 
CANNERY SUPPLIES. 

Ayars Machine Co., Salem, 


Ber] 
ea Cang. Machy. Wks., Berlin, Wis. 
a K. Robins & Co., Baltimore. 
sinclair Seott Co., Baltimore. 
pbrague Cang. Mehy. Co., Chicago. 
4strow Machine Co., Baltimore. 
Experts. See Consulting Experts. 
a Stampers. See Stampers and Markers. 
on Testers. See Canmakers’ Machinery. 

ing Machines, bottle. See Bottlers’ Mehy. 


THE CANNING TRADE. 


CANS, tin, all kinds. 


American Can Co., New York. 

Atlantic Can Co., Baltimore. 

Continental Can Co., Syracuse, N. Y. 
Heekin Can Co., Cincinnati, Ohio. 

Phelps Can Co., Baltimore. 

Southern Can Co., Baltimore. 

Virginia Can Co., Roanoke, Va. 

Wheeling Corrugating Co., Wheeling, W. Va. 


Cans, fiber. See Fiber Containers. 


CAPPING MACHINES, soldering. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
Capping Machines, solderless. See Closing 
Machines. 
Capping Steels, soldering. See Cannery Supls. 
CARRIERS and Conveyors, gravity. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
Sprague Cang. Mchy. Co., Chicago. 
Cartons. See Corrugated Paper Products. 
Catsup Machinery. For the preparatory work. 
See Pulp Mchy.; for bottling, see Bottlers’ 
Mehy. 
Chain Belt Conveyors. See Conveyors. 
Chain for elevating, conveying. See Convey- 


ors. 
Checks, employees’ time. See Stencils. 


Choppers, food, fruit, mincemeat, etc. 

Chutes, Gravity Spiral. See Carriers. 

Cider and Vinegar Makers’ Supplies. 
CLEANER AND CLEANSER (Wyandotte). 

J. B. Ford Co., Wyandotte, Mich. 
CLEANING AND GRADING MACHINERY, 


fruit. 
Huntley Mfg. Co., Silver Creek, N. Y. 
CLEANING & MACHINERY, 
peas, bean, seed, 
Huntley Mfg. Co., Silver Creek, N. 
Invincible Grain Cleaner Co., ‘ane Creek, 


A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 

Sprague Cang. Mchy. Co., Chicago. 

Cleaning and Washing Machines, bottle. See 
Bottlers’ Machinery. 

Cleaning Machines, can. See Washers. 

Clocks, process time. See Controllers. 

CLOSING MACHINES, open top cans. 

Ams Machine Co., Max, New York City. 

E. W. Bliss Co., Brooklyn, 

Cameron Can Machy. Co., Chicago, Il. 

Seattle-Astoria Iron Works, Seattle, Wash. 

Wheeling Corrugating Co., Wheeling, W. Va. 
COAL, from the Mine. 

Md. Coal Mining Co., Baltimore. 

Coated Nails. See Nails. 

Coils, copper. See Copper Coils. 

Condensed Milk Constant Machinery. See Milk 

Condensing Mchy 

Colors, Certified to” foods. 

CONVEYORS & CARRIERS, canners. 
Matthew Gravity Carrier Co., Elwood City, Pa. 
La Porte Mat & Mfg. Co., La Porte, Ind. 

A. K. Robins & Co., Baltimore. 

COOKERS, continuous, agitating. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Berlin Cang. Machy. Wks., Berlin, Wis. 
Souder Mfg. Co., Bridgeton, N. J. 

Cookers’ retors. See Kettles, process. 
Cookers and Fillers, corn. See Corn Cooker- 
Fillers. 

COOLERS, continuous. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 

COPPER COILS for tanks. 

F. H. Langsenkamp, Indianapolis. 
Copper Jacketed Kettles. See Kettles, copper. 

CORKING MACHINES 
Edw. Ermold Co., New York City. 

CORN COB CRUSHER. 

Burgess & Norton Mfg. Co., Geneva, III. 

CORN COOKER-FILLERS. 

Ayars Machine Co., Salem, N. J. 
A. K. Bobins & Co., Baltimore. 
Morral Bres., Morral, Ohio. 
Sprague Cang. Mchy. Co., Chicago. 

CORN CUTTERS. 

A. K. Robins & Co., Baltimore. 
Morral Bros., Morral, 
Sprague Cang. Mehy. Co., Chicago. 

CORN SHAKERS (in the can). 

Ayars Machine Co., Salem, N. J. 


CORN HUSKERS and SILKERS. 
Huntley Mfg. Co., Silver Creek, N. Y 
Morral Bros., Morral, oO. 

Peerless Husker Co., Buffalo, N. Y. 


Corn Mixers and Agi 
Fillers. gitators. See Corn Cooker 


CORRUGATED PAPER PRODUCTS. 

(Boxes, Bottle Wrappers, etc. 

Hinde & Dauch Paper Co., Bl =n Ohio. 

tho. Co., Cincinnati, O 
Counters. See Can Counters. 
Countershafts. See Speed Regulating Devices. 

CRANES and carrying machines. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Zastrow Machine Baltimore. 


CRATES, Iron Process. 
Edw. Renneburg & Sons Co., epee. 
A. K. Robins Co., Baltimor 
Sprague Cang. Mchy. Co., 
Zastrow Machine Co Baltimore. 
Cutters, corn. See Corn Cutters. 
Cutters, kraut. See Kraut Machinery. 
Cutters, string bean. See String Bean Mchy. 
Dating Machines. See Stampers and Markers. 


DECORATED TIN (for Cans, Caps, ete.). 
York. 
Southern Can Co., Baltimore 
Wheeling Corrugating Co., Wheeling, W. Va. 
Dies, can. See Canmakers’ Mchy. 
Double-Seaming Machines. See Closing Mchs. 
DRYERS, drying machinery. 
Edw. Renneburg & Sons Co., Baltimore. 
Elevators, Warehouse. 
Employees’ Time Checks. See Stencils. 
ENAMELED BUCKETS, PAILS, etc. 
A. K. Robins & Co., Baltimore. 
Engines, Steam. See Boilers and Hngines. 


Enameled-lined kettles. See Tanks, glass 
lined. 


EVAPORATING MACHINERY. 
Edw. Renneburg & Sons Co., Baltimore. 
EXHAUST BOXES. 
Ayars Machine Co., Salem, N. J. 
Peerless Husker Co., Buffalo, N. Y. 
A. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
Factory Stools. See Stools. 
Factory Supplies. See Cannery Supplies. 


FACTORY TRUCKS. 
A. K. Robins & Co., Baltimore, Md. 


Fertilizers. 


FIBRE CONTAINERS for food (not her- 
metically sealed). 
American Can Co., New York. 
Continental Can Co., Inc., Syracuse, Chicago. 
Hinde & Dauch Paper Co., Sandusky, Ohio. 
FIBRE PRODUCTS, boxes, boxboard, etc. 
Hinde & Dauch Paper Co., Sandusky, Ohio. 


Fillers and Cookers. See Corn Cooker- 


Fillers. 
Filling Machines, bottles. See Bottlers’ Mchy. 


FILLING MACHINES, 
Ayars Machine Co., Salem, J. 
Karl Kiefer Machine Co., Chicinatt Ohio. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Peerless Husker Co., Buffalo. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
Filling Machine, syrup. See Syruping Ma- 

chines. 


FINISHING MACHINES, catsup, ete. 
F. H. Langsenkamp, 
A. K. Robins & Co., Baltimore. 
Sinclair-Secott Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
Food Choppers. See Choppers. 
Friction Top Cans. See Cans, tin. 
Fruit Graders. See Cleaning and Grading 
Mehy., fruit. 
Fruit Parers. See Paring Machines. 


FRUIT PITTERS and seeders. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Fruit Presses. See Cider Makers’ Mchy. 
Gasoline Firepots. See Cannery Supplies. 
Gauges, pressure, time, etc. See Power Plant 
Equipment. 
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GENERAL AGENTS for Machinery Mfrs. 
A. K. Robins & Co., Baltimore. 
Sprague Canning Mchy. Cc 
Generators, electric. See motors. 
Glass-lined Tanks, glass-lined. 
Glue, for sealin re boxes. 
Governors, See Power Plant Equi 
Grading Mches. See Cleaning and Gr’d’g Mchy. 
Gravity Carriers. See Carriers and Conveyors. 
Green Corn Huskers. See Corn Huskers. 
Green Pea Cleaners. See Cleaning and Grad- 

ing Mchy. 

Hoisting and Carrying Mches. See Cranes. 
Hominy Making Machinery. 
Hullers and Viners. See Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 
Ink, can stamping. See Stencils. 


INSURANCE, canners’. 
Canners’ Exchange, Lansing B. Warner, Chi- 
cago. 
Jacketed Kettles. See Kettles, copper. 


JACKETED PANS, steam. 
F. H. Langsenkamp, Indianapolis, Ind. 
Jars, fruit. See Glass Bottles, etc. 
Juice Pumps. See Pumps. 
Kerosene Oil Burners. See Burners. 
Ketchup Fillers. See Bottlers’ Mchy. 


KETTLES, copper, plain or jacketed. 
F. H. Langsenkamp, Indianapolis, Ind. 
Kettles, enameled. See Tanks, glass-lined. 


KETTLES, process. — 

ars Machine Co., Salem, N. J. 
Borin Cang. Mchy. Works, Berlin, Wis. 
Edw. Renneberg & Sons Co., Baltimore. 
A. K. Robins Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
Zastrow Mchy. Co., Baltimore. 


KNIVES, miscellaneous. 
A. K. Robins & Co., Baltimore. 
Kraut Cutters. 


LABELING MACHINES 


. Ermold Co., New York City. 
Bo. Knapp Co., Yonkers, N. Y. 


LABEL Manufacturers. 
H. Gamse & Co., Baltimore. 
R. J. Kittredge & Co., Chicago. 
Simpson & Doeller Co., Baltimore. 
Stecher Litho. Co., Rochester, N. Y. 
U. S. Printing & Litho. Co., Norwood, Ohio. 


LABORATORIES for analysis of goods, etc. 
National Canners Asso., Washington, D. C. 
Markers, can. See Stampers and Markers. 
Marking Ink, pots, ete. See Stencils. 
Marmalade Machinery. See Pulp Machinery. 
Meat Canning Machinery. 

Meat Choppers. See Choppers. 

MILK CONDENSING & CANNING MCHY. 
Ayars Machine Co., Salem, N. J. 

Berlin Cang. Mchy. Works, Berlin, Wis. 
Zastrow Mchy. Co., Baltimore. 
Molasses Filling Machines. 


chines. 
Nailing Machines. See Box Nailing Machines. 


OYSTER CANNERS’ MACHINERY. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
Edw. Renneburg & Sons Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 

Packers’ Cans. See Cans. 

Pails, tubs, ete., fibre. See Fibre Containers. 

Paper Boxes. See Corrugated Paper Products. 

Paper Cans and Containers. See Fibre Con- 
tainers. 

Paring Knives. See Knives. 

PARING MACHINES. 
Sinclair-Scott Co., Baltimore. 

PASTE, canners’. 

Arabol Mfg. Co., New York City. 
Edw. Ermold Co., New York City. 
A. S. Hoyt Co., New York. 


PEA and BEAN SEED. 
D. Landreth Seed Co., Bristol, Pa. 
Livingston Seed Co., Columbus, O. 
Rogers Bros. Co., Chicago. 

PEA CANNERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 

Berlin Cang. Mchy. Works, Berlin, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y¥. 
A. K. Robins & Co., Baltimore. 
“prague Cang. Mchy. Co., Chieago. 
yea Hagvesters. See Farming Machinery. 


See Filling Ma- | 


Pea Hullers and Viners. 


Chisholm Scott Co., Columbus, O. 
Frank Hamachek, Kewaunee, Wis 


Pea Vine Feeders. 


Chisholm Scott Co., Columbus, O. 
Frank Hamachek, Kewaunee, Wis 


PEELING KNIVES. 
A. K. Robins & Co., Baltimore. 
Peach and Cherry Pitters. See Fruit Pitters. 


PEELING MACHINES. 
Sinclair-Scott Co., Baltimore. 


PEELING TABLES, continuous. 
Ayars Machine Co., Salem, N. J. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
A. K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
Perforated Sheet Metal. See Sieves and. 
Screens. 
Picking Boxes, Baskets, ete. See Baskets. 
wee Belts and Tables. See Pea Canners’ 
chy. 
PINEAPPLE MACHINERY. 
E. J. Lewis, Middleport, N. Y. 
John R. Mitchell Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 
Platform and Wagon Scales. See Scales. 
Picking Belts and Tables. See Pea Canners’. 
Power Presses. See Canmakers’ Machinery. 
Power Transmission Mchy. See Power Plant 
Equipment. 


PRESERVERS’ MACHINERY. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 


PULP MACHINERY. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
F. H. Langsenkamp, Indianapolis. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 


PUMPS, air, water, brine, syrup. 
F. H. Langsenkamp, Indianapolis. 
Ams Machine Co., Max, New York City. 
A. K. Robins & Co., Baltimore. 
Retort Crates. See Kettles, process. 
Retorts, steam. See Kettles, process. 
Rubber Stamps. See Stencils. 
Saccharometers (syrup testers). 

Supplies. 


SALT, canners. 
Colonial Salt Co., Akron, O. 
Sanitary Cleaner and Cleaner. 
Compounds. 
Sanitary (open top) cans. See Cans. 
Sardine Knives and Scissors. See Knives. 


See Cannery 


See Cleaning 


SCALDERS, tomato, ete. 


Ayars Machine Co., Suiem, N. J. 

F. H. Langsenkamp, Indianapolis. 

Huntley Mfg. Co., Silver Creek, N. Y. 

Edw. Renneburg & Sons Co., Baltimore. 

A. K. Robins & Co., Baltimore. 

Sprague Cang. Mchy. Co., Chicago. 

Sealding and Picking Baskets. 

Serap Bailing Press. 

Screw Caps, bottle. See Caps. 

Sealing Machines, bottle. See Bottlers’ Mchy. 

Sealing Machines, sanitary cans. See Closing 
Machines. 


See Baskets. 


SEEDS, canners’, all varieties. 
D. Landreth Seed Co., Bristol, Co. 
Rogers Bros. Co., Chicago. 
Separators. See Pea Canning Mchy. 


SHEET METAL WORKING MACHINERY. 


E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago, Ill. 
McDonald Machine Co., Chicago, Ill. 


Shooks. See Boxes, Crates, ete. 


SIEVES AND SCREENS. 


Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Scott Co., Baltimore. 


SILKING MACHINES, corn. 


Huntley Mfg. Co., Silver Creek, N. Y.’ 


Slicers, fruit and vegetable. See Corers and 
“Slicers. 
Sorters, pea. See Cleaning & Grading Mchy. 


SPEED REGULATING DEVICES (for Ma- 


chines, belt drives, ete.). 
Sinclair-Seott & Co., Baltimore. 
Huntley Mfg. Co., Silver Creek, N. Y. 


STAMPERS AND MARKERS. 
Ams Machine Co., Max. New York City. 
A. C. Gibson Co., Buffalo. 
Steam Cookers, continuous. See Cookers. 
Steam Jacketed Kettles. See Kettles 


— Pipe Covering. See Boiler and Pipe 
‘ov 


ering. 
Steam Retorts. See Kettles, process. 


STENCILS, marking pots and brushes, 
brass checks, rubber and steel type, burn- 
ing brands, etc. 

A. C. Gibson Co., Buffalo. 
A. K. Robins & Co., Baltimore. 

STIRRERS FOR KETTLES. 

F. H. Langsenkamp, Indianapolis. 

STRING BEAN MACHINERY. 

Berlin Cang. Mchy. Works, Berlin, Wis. 

Chisholm-Scott Co., Columbus, Ohio. 

Huntley Mfg: Co., Silver Creek, N. Y 

E. J. Lewis, Middleport, N. Y. 

A. K. Robins & Co., Baltimore. 

Sprague Cang. Mcbhy. Co., Chicago. 

Supplies, engine room, line shaft, etc. See 
Power Plant Equipment. 

Supply House and General Agents. See Gen- 
eral Agents. 

Switchboards. See Electrical Appliances. 

SUGAR—Canners’ 

Franklin Sugar Refining Co., Philadelphia, 

SYRUPING MACHINE. 

Ayars Machine Co., Salem, N. J. 

Karl Kiefer Machine Co., Cincinnati, Ohio. 
A. K. Robins & Co., Baltimore. 

Sprague Cang. Mchy. Co., Chicago. 

Tables, picking. See Pea Canners’ Mchy. 


TANKS, METAL. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
H. Langsenkamp, Indianapolis. 
Slaysman & Co., Baltimore, Md. 


TANKS, glass-lined steel. 
F. H. Langsenkamp, Indianapolis, Ind. 
TANKS, WOODEN. 
W. E. Caldwell Co., Louisville, Ky. 
Testers, can. See Canmakers’ Mchy. 
Ticket Punches. See Stencils. 


Time Controllers, process. See Controllers. 
Tin Lithographing. See Decorated Tin. 


Tipping Machines, See Capping Machines. 


TOMATO CANNING MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Baltimore. 

Sprague Cang. Mchy. Co., Chicago. 


TOMATO PEELING MACHINE. 
A. K. Robins & Co., Baltimore. 
Tomato Seed. See Seeds. 

TOMATO WASHERS. 


Ayars Machine Co., Salem, N. J. 

F. H. Langsenkamp, Indianapolis. 

A. K. Robins & Co., Baltimore. 

Peerless Husker Co., Buffalo, 

Sprague Caug. Mchy. Co., Chicago. 
Transmission Machinery. See Power Plant 


Equipment. 
Trucks, Platform, ete. See Factory Trucks. 
Tumblers, glass. See Glass Bottles, etc. 
Turbines. See Electrical Machinery. 
Variable Speed Countershafts. See Speed 
Regulators. 


Vegetable Corers, etc. See Corers and Slicers. 


Vegetable Parers. See Paring Machines. 
Viner Feeders. See Viners and Hullers. 


VINERS AND HULLERS. 


Chisholm-Scott Co., Columbus, O. 

Frank Hamachek, Kewaunee, Wis. 

Washers, bottle. See Bottlers’ Machinery. 

Washers and scalders, fruit, ete. See Scalders. 
WASHERS, can and far. 


Ayars Machine Co., Salem, N. J. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
A. K. Robins & Co., Baltimore. 
Washing and Scalding Baskets. See Baskets. 
Windmills and Water Supply Systems. 
Tanks, wood. 
Wiping Machines, can. See Canmakers’ Mchy. 
Wire Bound Boxes. See Boxes. 
Wire Scalding Baskets. See Baskets. 
WIRE, for strapping boxes 
Cary Mchy. Co., Brooklyn, N. Y. 
Wrappers, paper . See Corrugated Paper 
Products. 
Wrapping Machines, can. See Labelling Mchy. 
WYANDOTTE—Sanitary Cleaner. 
J. B. Ford Co., Wsandotte, Mich. 
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LABELS 


doing away with the hinged 
tracks, giving increased service 


Edw. Renneburg & Sons Co. PRODUCT 
works 


ATLANTIC WHARF, BOSTON STREET & LAKEWOOD AVE. pn your Can 
BALTIMORE - - MARYLAND properly 


spells | “SUCCESS™= 


We MORE. LITHOGRAPHIC 
High Speed Offset Presses than any 
house in Baltimore and can save you 


MONEY on your Labels. Write Us 


H. GAMSE & BRO. 


LITHOGRAPHERS 
Gamse Building, BALTIMORE, 


MANUFACTURERS OF 


TIN CANS 
CAPACITY 600 MILLION CANS PER YEAR 
MAIN OFFICE 


BALTIMORE MD. 
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